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WELCOME 

 
Akhtar Badshah 

Sr. Director, Citizenship & Public Affairs 
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Community Affairs Programs 



EMPLOYEE ENGAGEMENT PROGRAMS 

 
Kevin Espirito 

Sr. Manager, Community Affairs 



Giving History 
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Giving History 
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$17,000 – First “Giving Campaign” 
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Giving History 

1983 1990 1992 2005 2011 

$500k 

$1.5M 

$10M 

$50M 

$100M 

$658,000 – Open “Campaign” begins 
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Giving History 

1983 1990 1992 2005 2011 

$500k 

$1.5M 

$10M 

$50M 

$100M 

$1.4M – Matching limit $1,000 to $12,000 
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Giving History 

1983 1990 1992 2005 2011 

$500k 

$1.5M 

$10M 

$50M 

$100M 

$65.8M – Volunteer program announced 
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Giving History 

1983 1990 1992 2005 2011 

$500k 

$1.5M 

$10M 

$50M 

$100M 

$100M? – Record setting year 
$946M – Historical total for emp. giving  
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Key Locations 

United States benefit – others vary by region 



Matching Gifts 

$ for $ 



Dollars for Doers 

$7.2M 



WHERE DO THE DOLLARS GO? 

 

 



Where Do Employees Give? 

Giving by Organization Type 

Education (23%)

Environment (2%)

Human Services (39%)

Other (2%)

Arts and Culture  (6%)

Civic  (28%)

Range of support:  $25 - $2.6M 

18,000+ Orgs 



UNDERSTANDING THE PROCESS 



Non-Profit or Educational Institution 

Finding the Path 



Non-Profit or Educational Institution 

Finding the Path 

Employees 



Matching Process 

Non-Profits 

& 

Educational Institutions 

Engage 

& 
Thank 

Employees 



Matching Process 

http://give 
 

Employees 

http://give/


Matching Process 

Non-Profits 

& 

Educational Institutions 

http://www.easymatch.com/microsoft/agency 

http://www.microsoftvolunteermanager.org 



Payout Process 

March 30 
 

 

June 29 
 

 

September 

28 

 

December 

31 
 

Q1 - 2012 Q2 - 2012 

Q3 - 2012 Q4 - 2012 

~6 weeks 



WHAT IS THE GIVING CAMPAIGN? 

 

 



Giving Campaign 

Overview 

1 What is the Giving Campaign? 

First Week of the Campaign 

Final Week of the Campaign 

October 2012 – Celebration of Giving 

   300+ 



Giving Campaign 

Structure 

LEs & 
Executive Co-Chairs 

 

Employees            Non-Profits 

VPALS 
(Campaign Coordinators) 

Community  

Affairs 

Nominations: June 
VPAL Term:  August - October 

Application Due: May  
LE Term:  August - November 



 http://give 

The Story Wall 

Distributed through NPower Northwest – Visit www.npowernw.org for more information 

http://www.npowernw.org/


Tips for Success 

For Employees 

• Connect with your VPAL 

• Create and market a Give 
video 

• Change your e-mail tag or 
Outlook picture 

• Make sure your non-profit is 
listed in the Give tool 

• Submit your volunteer hours 
and match requests 

• Decorate your office or 
workspace 

For Non-Profits 

• Start EARLY 

• Grow your MS base through 

employee advocates 

• Work with your MS advocates 

to develop a plan 

• Remind MS volunteers to log 

their volunteer hours 

• Post volunteer opportunities & 

events through Volunteer 

Manager 

 



THE EMPLOYEE PERSPECTIVE 

 
Chris Shaffer 

Loaned Executive 2011, VPAL 2009 & 2010 



• Personal History and Passion 

• LE vs. VPAL vs. Advocate 

• Effective Strategies you can use 

• What is the most underutilized giving benefit? 

 

 

Employee Perspective 



3 SCENARIOS 

http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75
http://store.microsoft.com/microsoft/Office-Professional-2010/product/BF93EA75


VOLUNTEER MANAGER 

 
Katherine Taylor-Hurley 

Volunteer Programs Manager 













MICROSOFT STORE 

 
Chad Mack 

Community Development Specialist 



Our Microsoft Stores 

SCOTTSDALE 

MISSION VIEJO 

DENVER 

SAN DIEGO 

MINNEAPOLIS 

CHICAGO 

BELLEVUE 

COSTA MESA 

 

 

 

 

ATLANTA 

HOUSTON 

LOS ANGELES 

SEATTLE 

SANTA CLARA  

TYSONS CORNER 

PALO ALTO (APRIL) 



Community  

Outreach 
Program 



Free Meeting Space 

• 103” multi-touch theater 
screen 

• Presenter podium 

• Seating for 45+ 

• Microphone system 

• Kinect for Xbox 360 

• Camera projection 

• Larger after-hours events 



Event Examples 

• Corporate all-hands meetings 

• Customer engagement 

• Employee morale events 

• Non-profit events 

• Small business meetings 

• Social mixers 

• Youth club activities 





Game for a Cure to Benefit  
Seattle Children’s Hospital 

Microsoft Store Welcomes… 





Welcome to the 

Microsoft Store 



Clothes for 

Kids Clothing 
Holiday Drive clothesforkids.org 

16725 52nd Ave West, Suite B 
Lynnwood, WA 98037 
office@clothesforkids.org 
 
 



Drop off 
donations at 
the Microsoft 

Store This 
Holiday! 

TUES, DEC 20: 4-7PM 
WED, DEC 21: 2-5PM 
THUR, DEC 22: 2-5PM 
FRI, DEC 23: 10AM-5PM 
MON, DEC 26: 1-4PM 
TUES, DEC 27: 1-4PM 
WED, DEC 28: 1-4PM 
THUR, DEC 29: 1-4PM 
FRI, DEC 30: 1-4PM 



Schedule Your  

Event Today 
 
Email us at msbellc@microsoft.com 



Contact Your Local Store 

www.microsoftstore.com 



FAQs 

• How does my non-profit get on “the list”? 
 

• How can I sign up for the agency fair in October?   
 

• Can I reach out directly to the VPALs or Loaned Executives? 
 
• What is the best way to disseminate information about my 

organization or events during the Campaign? 
 

• How could we obtain a grant or sponsorship from Microsoft? 
 
 
 



FAQs 

• How do I get the attention of busy Microsoft employees with 
so many events going on? 

 
• What process do I have to follow to make sure I get the 

Microsoft match? 
 

• How do we find out who our donors are? 
 

• Is there a way to target specific groups at Microsoft? 
 

• If a Microsoft employee takes training in order to provide a 
community service such as a car seat training that costs $75 
and takes 4 days of the employee’s time does Microsoft 
match any of that time/money that the employee has given?  
 
 
 



THANK-YOU! 
 

Questions? 



54 

Microsoft Employee 

Giving Programs 

http://give 
Each U.S. FTE can 

match up to $12,000 
per year 

501(c)3 organizations* & 
edu institutions 

Matching Gifts Program Volunteer Program 

MONEY SOFTWARE VOLUNTEER 

MATCH Dollar for Dollar 
 

Employee Gives $25 = MS Gives $25 

Software + Dollars 
 

Dollars for Doers 
 

Employee Volunteers=  
MS Gives $17 per hour 

OPTIONS October Giving Campaign 
Pledge one-time or recurring payroll 
deductions 
 
 

Year-Round Matching 
• Donate via credit/debit at http://give 
• Donate (money or stock) directly to 

nonprofit and request a MS match 

Product to Cash 
Employee buys software at 
company store and MS matches 
with dollars. 
 
 

Cash to Product 
Employee donates money and MS 
matches with Open License 
product. 

Find volunteer opportunities with the 
Volunteer Manager System. 
 

Record your volunteer hours  
 

Submit your volunteer hours 

MINIMUM $25 $25 10 hours with one eligible organization in 
a 12 month period 

OTHER • Match is automatic if initial donation is 
pledged or made at http://give 

• Match request can be submitted up to 
12 months after donation 

Nonprofits can also purchase 
discounted software through 
TechSoup: http://techsoup.org 

Match request can be submitted up to 12 
months after volunteer start date 


