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Disclaimer

—————— —
THIS IS NOT A PRODUCT SPECIFICATION.

This document supports the release of WindowsVistaE .

Information in this document, including URL and other Internet website references, is subject to
change without notice. Unless otherwise noted, the companies, organizations, products, domain
names, email addresses, logos, people, places, and events depidié examples herein are
fictitious. No association with any real company, organization, product, domain name, emalil
address, logo, person, place, or event is intended or should be inferredComplying with all
applicable copyright laws is the responsibijitof the user. Microsoft® grants you the right to
reproduce this guide, in whole or in part.

Microsoft may have patents, patent applications, trademarks, copyrights, or other intellectual
property rights covering subject matter in this document. Except asexpressly provided in any
written license agreement from Microsoft, the furnishing of this document does not give you any
license to these patents, trademarks, copyrights, or other intellectual property.

© 2008 Microsoft Corporation. All rights reserved.

Microsoft®, Active Directory®, ActiveSyn®, ActiveX®, Windows AerokE ,Windows BitLockert,
Candareg, ClearTyp®, Constantieg, DirectX®, Microsoft Office Exce®, Forefronta, HotStarte,
Windows Internet Explorer®, Windows® 2000, Windows® XP,MS-DOS®, MSN®, Windows

L i vOméCareE, Microsoft Office OneNote®, Microsoft Office Outlook®, Microsoft Office
PowerPoint®, Windows ReadyBoosE, Windows ReadyDriveE, Microsoft Office SharePoin®,
Windows SideShov&, SQL Servep, Windows SuperFetclg, Visual Studie®w, Win32®, Windowse,
the Windows logo®, Windows CardSpacé&, Windows Media®, Windows Mobile®, Windows
NT®, Windows Serve®, Windows Server System, Window¥ista®, and Xbox 36CE are either
registered trademarks or trademarks of Microsoft Corporation in the United States and/or other
countries.

All other trademarks are property of their respective owners.
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The Windows Vista Product Guide provides a comprehensive overview of
the innovative features and functions that make Windows Vista the next
generation Windows operating system and successor to WindowsXP. This
guide also provides information about the benefits Windows Vista offers
diverse users, as well as information about the different editions (SKUs, or
stock-keeping units) available.For a version history of this guide,
download the Windows Vista Product Guide Updatefrom the Microsoft
Download Center at http://www.microsoft.com/downloads .
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Section 1: Introduction to Windows Vista

Windows Vista brings clarity to your world so you can focus
on what matters most to you

Today's digital world is both exciting and at times overwhelming. Although the tools for
managing digital information have grown in capability and richness, they stillrequire you
to invest a significant amount of time learning how to use them. And the exciting
possibilities technology brings to life are sometimes overshadowed by the frustrations.For
example, you need to manually organize your information into folders and use naming
conventions that the PC understands.Windows Vista is different. It puts you at the center
and adaptsto your needs, rather than the other way around. Plus a lineup of products
designed with the distinct needs of key audiences in mindi general users small
businessesand medium and large organizationsii ensures that there is a product that
meets the needs of you or your organization.

For general users,Windows Vista makes it easier, safeland more entertaining to use your
PC virtually anytime and anywhere. It lets you get things done and get on with life by
making it easier and faster than ever to find, use, manageand share information on a PC
or on the Web. The security and health of yaur PC is automated with featuressuch as
Windows® Defender that protect you against pop -ups, slow performance and security
threads caused by spyware or other unwanted software. Windows Media Center expands
your ability to enjoy and share your television, photos, music and gamesi in your living
room or around your housefi all with the click of a remote control. And you can take it all

withyouil y o u 6 r e erfjoy yoer entecainment and connect and share information
with friends or family on the go.

For businesses, Windows Vista helps ensure that
reliable, and low-cost to deploy and manage. ltds built from the grounc
security and the new security features further protect information-based businesses from

unauthorized, accidental, and intentional misuse of intellectual property. This reduces the

time and expense asso@ted with enforcing policies and recovering from violations.

Windows Vistaalsohelsy our or gani zati onds ef ffindci ency by 1| e
organize, and share information effectively and connect to people, information, and

devices virtually anytime,anywhere.
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Section 2:Editions of Windows Vista

2.01 Editions of WINAOWS VISTA ........covviiiiiiiieiiieeeeeeeee ettt 7.
CONSUMER SKUs
BUSINESS SKUS. ...ttt eeeeee ettt et emeeee e et e et e e et smmaeaneeeta e eetn e ssnssnnnaenneees
CONSUMER SKU FOR EMERGING MARKETS........ctciiiiiiiiiceeeeeeis s eeeeen e 12.
SUMIMATY ...ttt e e et e e e e e e et me et ee et ee e s e e s b s r e et e e amneeaeeeeaaasnsn s e e e e e e e eeenaaneesaannnrneeeas 13..
2.02 Windows Vista Feature TabIe........cccveviiiiiiiiiieeeee et eecreeee e e 17
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2.01 Editions of Windows Vista

N i

Because different kinds of computer users need different features in their operating
system, Microsoft offers multiple editions of Windows Vista, eachoriented to the needs of
specific typesof customers.

With Windows XP®, Microsoft offered six editions: Home Edition, Media Center Edition,
Professional Tablet PC Edition, Professional x64 Edition and, in selected emerging markets,
Starter Edition. Windows XP Home Edition and Windows XFProfessionaltargeted the

needs of specific types of customers, while the other editions aligred with specific PC
hardware configurations.

The different editions of Windows Vistaare optimized around key audiencesii consumers
small businesses, and medium and large organization8 and usage scenarios within each
of these segments. The main goal of the Windows Vista lineup is to more closely align the
product offerings with customer demand, rather than forcing customers to make tradeoffs
between functionality and form factors. Now, for each major customer segmentfi
consumer, small business, and medium and large business Microsoft offers at least one
entry-level edition and a premium edition.

For consumers in developed marketsWindows VistaHome Basic is the entrylevel edition
and Windows VistaHome Premium is the more fullfeatured, mainstream edition.

Windows Vista Business is the mainstream SKU for businesses of all sizes. Windows Vista
Enterprise is the premium business SKUpcusing on the needs of organizations with

global, highly complex IT infrastructures. Windows Vista Enterprise is available only to
organizations with desktops covered by Software Assurance agreements or with a
Microsoft Enterprise Agreement that includes the Windows desktop component.

For the most demanding consumer and small business users who want to take advantage

of every available feature in Windows Vista, Microsoft offers Windows Vista Ultimate,

which includes all operating system featuresavailable across all customer segments. While

Windows Vista Ultimate is a valuable offering for a wide variety of customers, the most
significant customer fathedersomwhe wantstohatea singld u a | user
PCfor both work and personal activities ircluding digital entertainment . Small business

users might also choose it for the advanced data protection capabilities of Windows

BitLockerE Drive Encryption.

A goal of the Windows Vista SKU strategy is to make key technologies more broadly
available. Forexample, Windows Media Center, a separate product edition of Windows XP,
is now included as functionality in the Home Premium and Ultimate editions of Windows
Vista. And Tablet PC, also a separate Windows XP edition, is now included as a capability
in the Windows Vista Home Premium, Business, Enterprise, and Ultimate edition€ne
more example is 64 bit computing i with Windows Vista you no longer need to choose
between 32-bit and 64-bit versions. Both versions are available with every product edition
except Windows Vista Starter.
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B

Windows Vista

Home Basic

Windows Vista Windows Vista® /4

Home Premium Business /

The following are summaries of each SKU.

CONSUMER SKUs

E}},’ Windows Vista

Home Basic

Windows Vista Home Basié A world above and beyond Windows XP.

Highlights include:

f

f
f
f
f

Instant Search

Windows Photo Gallery
Windows Easy Transfer
Windows® Internet Explorei® 7

Windows Defender

Windows Vista Home Basic is the safer and easier Windows operating system for your basic
home computing need$ from viewing photos to writing email and browsing the Internet.
Compared to Windows XP, it is easier to set up andintain, enables you to quickly find almost
everything on your PC and the Internet, and provides more safety and security than any
previous version of Windows. And like all editions of Windows Vista, it is compatible with the
widest range of software, dees, and services that you use and trust.
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53 Windows Vista
Home Premium

Windows Vista Home Premiunti easier, safer, and the best in entertainmenfi at home
and on the go.

It includes all features available in Windows Vista Home Basic, plus:
1 Windows Media Center
Windows AeroE user expeience

Windows DVD Maker

1

Al

1 Scheduled and Network Backup
1 Next Generation Gaming support
l

Tablet (Pen) and Touch support

Windows Vista Home Premium is the preferred edition of Windows Vista for home desktop and
mobile PCs. Youdl | s ¢heughdesigncasyofuseiseanchcaad wi t h
organization tools, and a safer online experience. The hoiltVindows Media Center and new
mobility features give you more ways to enjoy your favorite digital entertainment at home or on
the go. And like all editianof Windows Vista, it is compatible with the widest range of software,
devices, and services that you use and trust.

Eg Windows Vista
Ultimate

Windows Vista Ultimate is the flagship edition of Windows Vista across consumer and
small business desktop PCs and mobile PCs. The prary user of Windows Vista Ultimate is
the individual, such as a small business owner, who has a single PC to use both at home
and at work. This edition includes all of the features available in Windows Vista Home
Premium and Windows Vista Enterprise.

Windows Vista Ultimate is the first operating system that combines the advanced infrastructure
of a businesgocused operating system, the productivity of a mobifitgused operating system,
and the digital entertainment features of a consurafarcused operatig system. For users who
want their PC to be great for working at home, on the go, and at the office, Windows Vista
Ultimate is the necompromise operating system that provides it all.
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BUSINESS SKU

E} Windows Vista
Business

Windows Vista Business is the primary edition of Win@ws Vista for business desktop and
mobile PCs. This offering crosses the small business, misized business, and enterprise
segments. This edition includes all the features available in Windows Vista Home Basic
(with the exception of a small number of entertainment features), plus:

I Windows Aero user interface
1 Windows Tablet PC capability

1 Backup and Restore capability such as Complete PC Backup and Automatic File
back up as well as Shadow Copy Backup

1 Core business features such as Domain Join, Group Polisupport, and Encrypting
File System

1 Small busines8specific features such as Fax and Scan and Small Business
Resources

For small businesses, Windows Vista Business helps keep PCs running smoothly and securely,
with less reliance on dedicated IT supportr Roger organizations, Windows Vista Business
provides dramatic new infrastructure improvements, enabling IT staff to spend more time

adding strategic value to the business. Windows Vista Business also offers powerful new ways to
organize, find, and shareformation, while helping people stay better connected in the office

and on the road.

Business SKUs for Software Assurance Customers
Software Assurance customers receive the following benefits:

1 Upgrade rights for future versions of Windows

1 Rights to Windows Vista Enterprise or Windows Vista Ultimate
1 Rights to Windows fundamentals for legacy PCs
1

Purchase rights for the Desktop Optimization Pack
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To learn more
about the
Desktop
Optimization
Package,
please turn to

7.04: Desktop
Optimization
Package for
Software
Assuranceon
page 295.

Ej Windows Vista

Enterprise

Windows Vista Enterprise is the premium edition of Windows Vista for business desktop
and mobile PCs. Thisoffering is available only to customers who have their PCs covered by
a Microsoft Software Assurance agreement. In addition to including all of the features
available in Windows Vista Business, highlights of this edition include:

1 Windows BitLocker Drive Erryption

1 All worldwide interface languages

1 Licensing rights to four virtual operating systems
1 Subsystem for UNIXbased Applications (SUA)

Windows Vista Enterprise is designed for large enterprises and organizations with complex desktop
infrastructures. Ihelps reduce the cost and complexity of deploying and managing PCs, improves
reliability and security, and makes it easier to comply with information policies. Windows Vista
Enterprise also increases information worker productivity and enables mobiletostey better
connected with customers, partners, and their business in the office or on the road.

Microsoft®

Desktop Optimization Pack
for Software Assurance

Microsoft Desktop Optimization Pack for Software Assurance is a dynamic desktop
solution available to Software Assurance customers, which reduces application
deployment costs, enables delivery of applications as services, and allosvfor better
management and control of enterprise desktop environments.

1 Advanced application virtualization

1 Advanced group policies

1 Advanced troubleshooting tools

1 Advanced asset management

1

Advanced desktop error monitoring
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CONSUMER SKU FOR EMERGING MARKE

E;’; Windows Vista Starter

Windows Vista Starter is designed to empower families and entrylevel users in selected
emerging markets to take advantage of the social and educational benefits of personal
computer technology and the Internet. Highlights of this edition include:

1 Advances in security and reliability

1 Search and Organize innovations

1 Windows Vista Basic user interface

1 32-bit only operating system designed specifically for lower-cost computers

Windows Vista Starter helps families in emerging technology countries be more successful by
providing an affordable, easto-learn, and easyto-use computing experience. It is compatible
with the latest applications and devices anffers the reliability ad securityof the Windows

Vista family of products.
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Summary

The following table summarizes the SKUs by customer segment:
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