
OVER-HYPED 

YET 

UNDER-

VALUED



ó  We always overestimate the change that will occur 

in the next two years and underestimate the change 

that will occur in the next ten.  ó



http://www.youtube.com/watch?v=fjgH27p-FAM&eurl=http://badideaindeed.wordpress.com/2007/07/11/a-revolutionary-entertainment-experience/


A handful of buzzwords

ÅUGC, Wikis and collaboration

ÅSyndication

ÅConversational Marketing

ÅHonesty ROI (Relationship, Opinion, 

Identity)

ÅYoucracy

Social Media



Has everything changed?



A new generation

ñMy mates are my mediaò
ÅVirtual connections are deepening real friendships

ÅFor information, youths tend to trust unknown peers 

more than established medias



New attitudes towards 

advertising





http://www.campaignforrealbeauty.ca/flat2.asp?id=7134


A new age



A lot of hype

but...



ÅDelicious (social bookmarking): 0.5% of 

global reach, 1.5 monthly visits per user 

and an average of 1 minute per visit

ÅTwitter : less than 0.1% reach, 1,8 

monthly visits per user and 2,7 minutes 

per visit (excl. usage on mobile devices)

ÅHow many Second life users?



Overhyped concepts?

ÅLong Tail

ÅNetwork Effects

ÅWeb search

An undervalued combination?
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Long Tails ïBackground
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Distribution of Biomass
Distribution of Music Sales
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Distribution of Hyperlinks


