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E-commerce has changed in many ways since Cactus Commerce started deploying e-commerce solutions over 12
years ago, however one thing remains constant — customers desire to create unique and flexible e-commerce
experiences. Recognizing that one solution does not fit all, Cactus introduced the Commercelive solution to bridge
the gap that exists today between SaaS and custom e-commerce platforms.

Commercelive is a comprehensive e-commerce solution that enables retailers and CPGs to sell products/services
across channels. By leveraging a core set e-commerce features and with multiple deployment options,
Commercelive enables merchants who have constrained timelines, resources, and budgets to build a customized e-
commerce product, and get on-line quickly and effectively.

While there are many out-of-the-box products on the market, we have found that all of our clients have unique
needs and requirements that cannot be satisfied with a cookie-cutter approach. Our solution enables these types
of enterprises to uniquely configure functionality and apply personal branding for a rich and engaging experience.

More than just the ability to customize based on current requirements and branding, the solution provides
enterprises with the flexibility and agility to change the solution over time. The solution can grow with businesses
as e-commerce needs mature, strategies change or there is a need to react to changing external influences (e.g.
new channels, functionality, or bringing it on premise).

Electronic commerce has evolved from its initial incarnation as a business silo enabling buying and selling
merchandise over the Web, to a central and key piece of an entire commerce solution. While e-commerce
continues to grow and evolve at a rapid pace, it is without a doubt a valuable vehicle for communication between
businesses and consumers. Not only for communication of products and services, but also company information,
marketing collateral, promotional and, of course, community information. As such, Forrester predicts that by 2013
more than half (54%) of total US sales will either be transacted on-line or influenced by the Web.'

The Commercelive solution provides retailers and CPGs with a complete e-commerce storefront as well as all the
tools for businesses to merchandise and market products or services on that storefront and across channels.

Commercelive provides retailers and CPGs with packaged shopping features bundled for B2C. By focusing on core
e-commerce features, Cactus can provide enterprises with low cost solutions at an accelerated time-to-market.

Cactus Commerce Inc. -1 info@ cactuscommerce.com




CaCtlS

design. develop. manage. e-commerce. www.cactuscommerce.com

With a storefront shopping experience for the Web and Mobile channels, shoppers have all the fundamentals to
transact on-line. Extended features and functionality such as product comparison tools, multiple wish lists or
shopping lists, and the ability to send any list or detailed product information to consumers’ mobile phones further
facilitate the cross channel shopping experience.

Leveraging the pre-built feature set and configurable options, businesses can tailor site functionality and
presentation in ways that are unique and representative of their brand to provide the best possible shopping
experience for customers.

Commercelive’s inherent agility and flexibility also provides businesses with the ability to adapt to changing market
trends and merchandising strategies. Commercelive can grow as customers’ needs grow and evolve in an ever
changing market place. Because of the componentized nature of the solution, this continuous innovation can
happen without effecting a major overhaul or new investment in the site.

In addition to the inherent purpose and value of the e-commerce storefront as a shopping channel, the
Commercelive solution provides business users with the tools they need to communicate products, services or any
relevant information to consumers. As the primary and sometimes only vehicle to communicate directly with
consumers, business users are empowered to interact in a timely fashion without a reliance on IT.

* Complete catalog, category and product merchandising tools for business users to manage product mix,
sequencing, and display. Support for Web-centric taxonomies allows merchandisers to create the
structure and detailed view of merchandise appropriated for each e-storefront. Whether it’s multiple
product types, categorizations, images or digital assets, Commercelive’s flexible and unlimited taxonomy
will support any mix of merchandise or services.

*  Multiple catalogs for seasonal launches, customer segments, variable pricing or multiple sites.
Businesses have full control over maintaining multiple catalogs to give customers different assortments,
differing views of product, line or even just slight differences in product information such as price or
inventory. These catalogs can be maintained entirely separately or businesses can minimize the
maintenance effort by utilizing multiple catalogs that can draw or inherit common information from a
single source catalog of shared products. Common products and information can be maintained once in
the source catalog, leaving only the work to maintain variances in the additional child catalogs.

* Inventory management of on-hand units, inventory thresholds, back-orderable and pre-orderable status &
display will allow businesses to manage lower inventory models without frustrating customers or risking
lost sales opportunities.
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Marketers can build and monitor complete marketing campaigns including discounts, advertising and direct mail.
Any number of simple to complex discounts can be created (e.g. a simple % or amount off, mix and match,
threshold, order level discounts, free gift with purchase or free shipping). With concurrent promotion control,
marketers have granular control over which discounts are applied and in which order when overlapping promotions
exist.

Full promo code or coupon support is provided in the generation, management and site redemption functionality
of either unique (one time use) or generic codes.

Marketers can manage the communication of promotional campaigns through site advertisements, email
campaigns and/or lifter promotional messages in the cart (e.g.” Spend XS more and qualify for discount ABC’). Any
of these communication events can be targeted or personalized to customer segments, defined by either on-line or
off-line customer data.

Natural search optimization tools such as a unique or spider friendly URL is generated for all pages of the site. A
Site Map is also automatically generated based on the sites categorical structure to allow easier and accurate
indexing by search engines and also boost PageRank or link popularity.

Both page level and product level metadata and keyword maintenance tools give business users the control to
manage and improve their SEO rankings.

Whether it's multiple brands, geographies, customer segments, product assortments or marketing strategies, all
storefronts can be managed from Commercelive. In addition, the solution provides the ability to reuse
functionality, products, content and presentation in ways that minimize both development effort and business
management, while still giving businesses the flexibility to create unique experiences for each storefront.

e Product assortments defined through virtual catalogs to offer unique catalogs as well as segmented pricing
and promotions for each storefront.

e Single code base, database and operations infrastructure that can be configured to each sites specific
requirements.

e Unique branding applied by using skins/themes/master pages.

The storefront can be configured to display any language (including East Asian and right-to-left script languages).
Administrators can manage all localized product and content from the same tools for separate store fronts or a
single storefront with multiple language selection by the consumer.
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Similarly, businesses can leverage virtual catalogs to manage international storefronts with multiple currencies
through a single user interface. This facilitates not only operational efficiencies in managing these sites but also
granular control over the product assortment and pricing.

The flexibility to fine tune functionality, layout and/or appearance by site, also gives merchants the ability to make
the minor changes required for any cultural differences, local rules and regulations, payment, shipping, taxes, etc.,
while still leveraging the same code base and core product information.

Microsites provide businesses with the ability to offer special merchandise assortments, pricing and/or promotions
to their customers or customer segments. Through microsites and virtual catalogs businesses can create the
product selection and pricing or even control access through the use of the profile/targeting system.

However, microsites that are often custom built for specific marketing campaigns can be quite costly and time
consuming to develop. Commercelive provides a business user with the capability create a new microsite using any
existing template and simply specifying the product assortment. Through the use of uniquely branded themes and
even uniquely configuring functionality, businesses can give these microsites a completely different look and feel as
well as special functionality for their consumers.

With the e-commerce storefront evolving into a vehicle for both consumers and businesses alike to communicate
with each other, Commercelive provides consumers with all the basic functionality to share product information
such as shopping lists or wish lists via e-mail or mobile.

The importance of ratings and reviews is shown with new statistics every day to support the benefits to both
retailer and consumer. JC Williams Group reported 91% of survey respondents use ratings and reviews as the #1
aid to a buying decision", ComScore/Kelsey reports consumers are willing to pay 20 to 99% more for a 5-star rated

product”, and countless retailers have reported staggering increases in traffic and conversion rates as these
features are implemented. It’s no surprise then that according to the Shop.org 2009 Merchandising Report
conducted by Forrester, 59% of the largest Web retailers demonstrated strong maturity in Product Ratings and
Reviews, such as using them in their search, featured items and product recommendations strategies. The study

further indicates that 55% of retailers are making Product Ratings and Reviews a priority this year".

The Commercelive solution provides a robust storefront ratings and reviews experience for consumers as well as
provides business users with the essential tools to manage ratings, reviews and other user generated content.
Whether it's monitoring, translating, using the content for analysis, product recommendations, featured items or
product planning, the information can be managed by business users, all with built-in workflow and approval.
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An e-commerce storefront is often the best or even only link to communicate directly with consumers — whether
you’re a pure play or cross channel retailer, a CPG or manufacturer, B2B or B2C.

The Web continues to be a goldmine of consumer research:

e Offline retail sales influenced by consumers’ online browsing and research will increase by a compounded
annual growth rate of 12% over the next five years, says Jupiter Research. According to the research and
consulting firm’s report, “U.S. Online Retail Forecast, 2006—2011,” the healthy growth of offline-influenced
sales will reach 40% of total U.S. retail sales, or $1 trillion, by 2011."

* "According to BIGResearch, 92 % of consumers research products online and Forrester predicts the Internet
will influence about half of all retail sales by 2012.""

* AForrester Channel Intelligence survey shows that 58% of on-line purchasers start their research on a
manufacturer Web site and the primary reason was for gaining general product information. *"

e Forrester further states that 79% of consumers turn to CPG sites for product information and prices, and
almost half want to know where they can make a purchase (directly or through a retail partner).™

To respond to the above consumer needs or just to react quickly to changing current events or external influences,
businesses require the tools to engage with their customers dynamically. With the Commercelive solution,
business users can refresh site content as often as they like without the involvement of IT.

Marketers can put up and control the display of site wide banner ads or any context specific campaign ads
throughout the site. They will also have full control over any content pages to add, format and layout content
using simple formatting toolbars.

As consumers research for deep product or company information, marketers can further satisfy that need by
embedding multiple types of content, such as images, video or documents, and manage them all in the same
content tool with full workflow and approval.

Visual impact is a huge component of retail merchandising. Customers entering a store are greatly influenced by
the visual information they gather in the first few seconds. Both store design and the way merchandise is displayed
has a lot to do with enticing shoppers into your store and keeping them there. Nowhere is this more critical than
your e-commerce storefront. Unbound by the physical logistics of travel, your consumers can visit your Web
channel unlimited times a day. Also unbound by the physical space limitations, consumers have instant access to
unparalleled assortments of merchandise across unlimited vendors.
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Commercelive gives merchandisers the ability to keep storefronts fresh and engaging by giving them control over
the storefront display (e.g. layout, category/product sequencing and display, advertising content, even color
schemes to support marketing campaigns or seasonal changes).

Businesses need to support not only varying product types but also varying consumer types, purchase intentions or
just different stages in the purchasing process. For example, consumers familiar with your brand may visit your
site regularly looking for new, featured or clearance products, while a new customer may browse all categories for
the first time, getting to know your brand. To accommodate such differences, businesses can control layout and
content in context of the product categories to present unique layouts and experience for each of the above
scenario examples.

Through product recommendations, featured products, easy re-organization of categories and products within
categories or even microsites, business users have the control they need to re-merchandise their sites often and
expose consumers to new experiences and merchandise that might otherwise be overlooked.

Businesses can be assured that CommercelLive provides the security, performance and accessibility desired by their
customers.

PCl Security — The solution adheres to the latest PCl DSS compliance standards so businesses don’t have to worry.

Performance - With a basic configuration supporting 50k orders per day and the ability to go up rapidly from there,
Commercelive can support in excess of 250k++ orders per day for even large volume enterprises without worrying
about site performance.

Accessibility — All solutions provided validate the W3C accessibility requirements as “AA” priority fulfilled.

With the Commercelive solution you have the choice to deploy as an on premise or on demand solution. In
addition, the choice remains yours. Cactus offers you the ability to bring the solution in-house at any time, should
your operational needs change.

Commercelive fully leverages the power of modern virtualization technology to streamline not only the final
deployment of the e-commerce site, but its development and pre-production stages as well. Regardless of whether
on premise or on demand deployment is chosen, this technology plays a major role in reducing costs and
frustration during the development of the site, avoiding many of the setup and configuration problems that plague
classic implementations.

For those who choose an on demand solution, CommercelLive virtualization allows additional computing power to
be brought on-line quickly during peak traffic periods, and then decommissioned just as quickly once the need has
passed. This ability to rapidly respond to changing needs allows for “right-sizing” of the deployment, resulting in
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less customers leaving the e-commerce site due to poor response times, as well as not needing to pay for capacity
thatisn’t required.

Commercelive leverages the Microsoft® stack providing enterprises with a full solution that is familiar and reliable.
Not only is the result a complete solution that works seamlessly together, but fits just as nicely into existing
systems addressing a wide range of business scenarios and requirements. With tools and technologies that are
familiar to business and technical users alike, the learning curve is reduced, the investment can often be leveraged
to support other areas of the business, and enterprises can rely on long-term capability and support from MS,
Cactus and the industry at large.

e Microsoft® Commerce Server - Commercelive is built on top of Microsoft Commerce Server 2009,
providing businesses with a cross channel platform to support the reliability and extensibility required
for both current and future business requirements.

e Microsoft SharePoint® - Commercelive is seamlessly integrated with SharePoint, taking advantage of
SharePoint WCM capabilities including approvals, versioning, site management, layouts, templates and
the design surface.

Businesses may already be using this tool internally to manage documents, internal portals and
collaboration. But whether your business teams are familiar with SharePoint or not, the tools and
functionality can be used to manage external site content, improve business processes or provide more
advanced community features such as blogs, wikis or RSS feeds.

e  Microsoft SQL Server® — Commercelive leverages Microsoft SQL server for all business analysis and
reporting needs. Thirty-five out of the box reports are provided covering advertising, diagnostics,
product sales, query string, user reports, visit reports and Web usage.

e Microsoft BizTalk® Server — Commercelive integrates with enterprise or legacy systems utilizing
Microsoft BizTalk server. Businesses can not only benefit by streamlining their processes, but can
ensure their consumers are met with consistent and reliable experiences across channels. Connecting
with external business partners provides equal opportunity areas for businesses that look to utilize
BizTalk to streamline communication and processes with vendors. A broad array of technology and
application adapters is available to help connect people, processes, and information together. Over 25
platform adapters are available out-of-the-box (see
http://www.microsoft.com/biztalk/en/us/adapters-included.aspx)

In addition to the advantages and capabilities that these systems bring, businesses can also benefit from the
interoperability of other Microsoft investments such as Live Services, which gives businesses the ability to
utilize Live ID or Bing Maps on their storefronts.
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With the ability to leverage the Microsoft stack as you need it, as well as the continued investment and
evolution in these technologies and the Commercelive solution, businesses have the opportunity to refine and
improve processes and storefront functionality as their needs change and grow.

Enterprises can benefit from the best of both worlds — a rich out-of-box feature set delivered through an
accelerated development process that provides a solution customized in the areas unique for your business.

Our technical and business consultants will work closely with your representative teams to ensure both
requirements are met as well as provide the in depth business and technical knowledge transfer required.

As the custom branding and unique configuration efforts of the site are underway, enterprises can take ownership
of the merchant tools for the purpose of familiarizing themselves with the functionality, getting product or external
site content ready and reducing the risk of unknowns during deployment that could increase both timeline and
costs.

Commercelive is a complete e-commerce solution that provides packaged solution advantages with custom
solution flexibility, which can meet your needs:

For Today - Not only do you get the advantages of a packaged solution (e.g. a proven solution, faster time to
market, lower costs, product roadmap and feature rich upgrades) you still get all the flexibility of a custom solution
(customize not only the Ul, but any functionality to your unique needs and strategies).

For Every Day - With the robust and flexible content management capabilities, business users can dynamically
manage site layout, presentation and content on a daily basis, without IT involvement. This includes, but is not
limited to, control over product assortment, category/product sequencing and display, advertising content, deep
product or company content, user generated content or even color schemes.

For Tomorrow - Businesses are not held to a rigid solution built only for today’s requirements. The componentized
nature of the solution affords businesses the agility to change the solution over time as their needs change, as the
industry matures or just to react to external influences.

For more information on Commercelive, please contact us at commercelive@cactuscommerce.com or call toll-free
1.888.222.8870.

Cactus Commerce Inc. -8 info@ cactuscommerce.com



mailto:commercelive@cactuscommerce.com

CaCtlS

design. develop. manage. e-commerce. www.cactuscommerce.com

Commercelive is a comprehensive e-commerce solution:

A Ideal for retailers and CPGs who have little desire, capacity, financial ability to build a
customized e-commerce product

A Our comprehensive e-commerce solution enables companies to sell products/services across
channels

A It provides core e-commerce functionality with multiple deployment options

A Unlike inflexible pure Saa$ offerings that don’t account for the possibility of future growth and
the need to change/repatriate the solution, our solution offers the ability to revise the
deployment options to suite your business needs

A Our comprehensive e-commerce solution provides the flexibility and agility to change the
solution over time (e.g. new channels/functionality, or bringing it on premise)

Cactus Commerce delivers dynamic cross channel B2C and B2B e-commerce solutions offering unique user
experiences with flexible deployment options. For over 12 years, Cactus has delivered e-commerce solutions to
clients in the retail, consumer goods, manufacturing, media & entertainment and hospitality industries. Clients include
GameStop, Church & Dwight, and many more. The Microsoft Commerce Server Product Unit has recognized Cactus
as one of the three leading worldwide Commerce Server partners. Cactus Commerce strategically collaborates with
Microsoft to help shape product innovation through our unique and deep understanding of e-commerce and digital
marketing. The result of this collaboration helps Microsoft bring rich and robust e-commerce solutions to the
marketplace. For more information, visit www.cactuscommerce.com.
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