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Microsoft Dynamics CRM: The Holistic CRM Solution
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Customer Relationship Management
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Delighting Users Across the CRM experience

Browser

Phone & Tablet

“Work with customer data and business processes on a device and in the location of your choice”
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Stay productive on the go

= Microsoft Dynamics CRM on devices
- - B that sales people want to use:

= Windows 8 tablets and iPad
= Windows Phone, iPhone, and Android phone

= Included with each CRM license at no
additional license fee

e | Adopt Microsoft Dynamics CRM on touch devices to:
- « Quickly mobilize your sales force

- [T

 Create a competitive differentiator
» Attract and retain sales talent



CRM for Tablets



Microsoft Dynamics CRM for tablets

= Designed to support key sales scenarios

= Modern, process-centric experience for Windows 8 and iPad
= Dashboard is the information hub

= Configurable and extensible

© Mobile Client Dashboard




A personalized experience

= Quickly locate any record — search across entities
= Pin tiles to Windows 8 Start and dashboard
= (Change grid column widths

© Mobile Client Dashboard
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Social Selling



Team selling through social connections

«  Social conversations in
business context

+  Find experts ana B o
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collaborate on deals
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Introducing Netbreeze social listening & insights




Monitor brand presence

Global sentiment analysis

Gain a true understanding of your customers
and your business on a global scale across the
social web.
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Share of voice

Track your brand, products, and influence in 28
languages across Twitter, Facebook, YouTube,
news channels, blogs, and forums.

Competitive intelligence

See how you measure up against the
competition. Identify differentiators, strengths,
and weaknesses.



Track strategic inftiatives for sales, service, and marketing

Custom dashboards

Track posts across all social channels in a
single feed.

TrendScout
Get notified when posts and publications differ
from statistical expectations.

Campa|gn Management

Measure social impact on marketing, sales, and
service campaigns. Gain insight on what's
working and what isn't.



Create alerts and generate leads

Search Items ~

Top Publishers

Early warning system
Gain early insight on problematic issues and
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Top influencers

Identify and connect with the most influential
voices in your community.
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Watchdog

Get notified on custom key words, competitive
conversations, and industry questions.



Marketing Pilot



MarketingPilot is Integrated Marketing Management
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Extensioility



What We're Hearing from Customers and Analysts

Business Technology

User Governance
Autonomy
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Balancing Business and Technology is Key to IT Success




Microsoft Dynamics CRM and xRM

XRM is an application framework that uses the full power of the Microsoft
Application Platform to accelerate the development and delivery of enterprise-
class, relational business applications.
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XRM Dynamic Application Services
Reusable and adaptable

XRM Application Services rapidly adapt to fit your
application requirements

= Adaptable to fit the unique needs

of every application & services
= Range from simple to complex / |
: Microsoft
OpthﬂS Technologies

(Outlook, Office,

= Comprehensive application SQL Server, NET)

development environment
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The Ripple Effect — Dynamic Application Services

New field is dynamically made
available to:

The xRM Ripple Effect increases IT
responsiveness to business requests,
increases productivity and provides

low TCO

All application Ul's

Forms Designer (Ul)

Client-side Jscript

Workflow Engine (triggers, data...)
Security

Advanced Find & Query

Analytics

Wizards (Workflow/Reporting)
Offline Synchronization
Web-Services (Data/Metadata API)
Mail Merge

Data Import, Mapping & Deduplication
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Architecture
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XRM Architecture Overview

User Experience Services

. . Granular role- Business Windows
Integration Business Logic eced —— Workflow Extensibility

Services Services Security Modeling Foundation Services
Portable Release &

Visual Studio
- o NET Assemblies

Application Application Upgrade Mgmt

Definition Model Client-side Jscript

ASPNET Custom Forms
Business Logic/ Declarative Referential
Process Orchestration Data,base Data integrity / Dynamic Custom Workflow Actions
Services Modeling

relationship Ripple Effect

Enterprise Mash-ups/

Composite Applications Metadata
Services

Embedded User Interfaces/
I[Frames

Event Framework/
Dynamic Code Plug-ins

Data & Metadata APIs

Analytical
Prebuilt Connectors Services

Dashboards Reporting/ Data Mining/ Server SDK
GIE OLAP Predictive Offline SDK

Service-Oriented Architecture Multi-tenancy, lingual
and currency

Enterprise scalability & Platform Management
performance Tools Developer Tools




Solutions Marketplace
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Business Need

-

Cloud Computing

Communication, Mobile, E-
mail

-

-

Operations, Supply Chain
Management

Sales, Marketing

- -

Software Development
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Licensing
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Industry Focus

Education

Financial Services
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Life Sciences

Nonprofit
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Microsoft Dynamics CRM SiteMap Editor (€
Online Application by: Microsoft Dynamics Labs

Microsoft Dynamics CRM SiteMap Editor provides a quick and easy way for users to update the site map through a
user interface within Microsoft Dynamics CRM. Users will be able to immediately see the...

(3] APPLICATION DETAILS VERSION: 1.0.0.11221 RELEASE DATE: 1/1/2012

Partner Relationship Management Portal for Microsoft Dynamics CRM (1)
2011

Online Application by: Microsoft Dynamics Labs

The Partner Relationship Management (PRM) Portal allows businesses to use Microsoft Dynamics CRM to distribute
sales leads and centrally manage sales opportunities across channel partners. It provides pre...

(3] APPLICATION DETAILS VERSION: 1.0.0:00% RELEASE DATE: 12/2/2011

Health Plan Sales Template for Microsaft Dynamics CRM (1
Online Application by: Microsoft Dynamics Labs

Health Plan Sales Template for Microsoft Dynamics CRM is a kit that contains customizations to Microsoft Dynamics
CRM and Microsaft Dvnamics CRM Onling that demonstrates how health nlans can easily move...
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