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Fast Facts

Customer: Aizkraukle Region Gymnasium
Country: Latvia

Web Site: www.adc.lv/skola

Customer Profile

Aizkraukle Region Gymnasium, a
secondary school in Latvia's Aizkraukle
region, came second in a competition
aimed at providing children with
important IT skills through web
page development.

Partners in Learning

Microsoft Partners in Learning is

a co-organiser of the Golden Ant
competition in Latvia, together
with Lattelekom, Latvia's incumbent
telecommunications provider.

The competition has been running
successfully for three years.

For more information about other
Microsoft Partners in Learning customer
successes, please visit:
www.microsoft.com/emea/PartnersinLearning
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Latvian schools work hard to succeed in
Golden Ant competition

“Self-realisation and self-confidence are essential to
youth. The Golden Ant contest not only contributes
to this, but the results are very useful for the schools

and the local community.”

Leons Lidums, School Director, Aizkraukle Region Gymnasium

Education Challenge

Twice a year, the Golden Ant competition
(www.zeltaskudra.lv) is open to a number of
Latvia's school districts, in two or three regions
of the country. The competition was launched in
2003 by Lattelekom, Latvia's telecommunications
incumbent, in partnership with Microsoft.

Children in Latvia's rural areas still have
limited access to the Internet. At primary and
secondary schools, Internet-related skills such
as web page development are not part of
the official IT curriculum. The Golden Ant
competition aims to help students learn about
the web and develop skills such as text editing,
picture formatting, principles of navigation and
file management.

In it's third year, 2005, the Golden Ant
competition came to the Aizkraukle and

Ogre regions of Latvia's Vidzeme district.

The Aizkraukle Region Gymnasium, a
secondary school (grades 7-12), stepped up to
the challenge of the competition along with
28 other schools in the region.

Solution

The Golden Ant competition requires students
to develop simple but dynamic web pages with
tools such as Microsoft FrontPage®. When a
school applies for the competition, Microsoft
invites it to send one or more teachers for
training. Aizkraukle Region Gymnasium sent
one of its informatics teachers to the training
session, held at Microsoft's training centre in
Latvia's capital city, Riga.

The names of actual companies and products mentioned herein may be the trademarks of their respective owners.

Over an intensive weekend, the teachers are
coached in basic Internet and Front Page skills.
They then return to their schools to work with
student teams on their entries. Each school
submits as many entries as it likes. In each
district, a judging panel selects the best five
entries, at both primary and secondary level,
to progress to the district final.

Aizkraukle Region Gymnasium was proud to
have a team in the Vidzeme district final, and to
be chosen as the venue where the ten finalists
met for the final round. In the final, each team
first presented its website entry. Then the
primary-level finalists had to answer a set of
questions by searching for the information on
the web, while the secondary-level finalists
developed a small website in just half an hour.
Aizkraukle Region Gymnasium came second
in its section, winning a scanner for the school
for its entry named 'IQ and other powers of
the mind".

One of the most impressive results of the
competition is that approximately 10% of
the entries, developed by the students for
local organisations, are taken over by the
organisations after the competition. This is a
testament to the enthusiasm generated by
the competition, and its success in equipping
the students with real skills to create websites
of genuine value.

Microsoft:

Your potential. Our passion.”



Microsoft® Partneri Apmaciba: klienta

atsauksme

A AITKRAUKLES NOVADA

\Qﬁlmnizlln

Fakti isuma

Klients: Aizkraukles novada gimnazija
Valsts: Latvija
Timekla lapa: www.adc.Iv/skola

Klienta profils

Aizkraukles novada gimnazija — vidusskola
Latvija, Aizkraukles novada — ieguva otro
vietu konkursa, kura mérkis ir nodroSinat
bérnus ar batiskam IT prasmém, apmacot
vinus interneta majas lapu veidoSana.

Partneri Apmaciba

Microsoft Partneri Apmaciba Latvija riko
konkursu ,Zelta skudra®“, sadarbojoties
ar Lattelekom, Latvijas telekomunikaciju
nodro$inataju. Konkurss veiksmigi notiek
jau tris gadus.

Lai iegutu vairak informaciju par Microsoft
Partneri Apmaciba klientu panakumiem,
l0dzu apmekl€jiet:
www.microsoft.com/emea/PartnersinLearning

Latvijas skolas centigi strada, lai gutu
panakumus konkursa ,Zelta skudra

w~Jaunatnei ipasi butiska ir savu spéju attistiS8ana un
parlieciba par sevi. Konkurss ,Zelta skudra“ ne vien
veicina to, ka jaunieSi attista savas spéjas un klust
pasparliecinataki, bet ta rezultati ir ari loti noderigi
skolam un viet€jai sabiedribai.”

Leons Lidums, Aizkraukles novada gimnazijas direktors

Izaicinajums izglitibai

Konkursa ,Zelta skudra“ (www.zeltaskudra.lv)
divas reizes gada var piedalities vairaku
rajonu skolas no diviem vai trim Latvijas
regioniem. Konkursu 2003. gada uzsaka
Lattelekom, Latvijas telekomunikaciju
uznémums, sadarbiba ar Microsoft.

Bérniem Latvijas lauku regionos joprojam ir
ierobezota pieeja internetam. Pamatskolas un
vidusskolas tadas ar internetu saistitas
prasmes ka majas lapu veidoSana nav
ieklautas valsts informéaciju tehnologiju
apmacibu programmas. Konkursa ,Zelta
skudra“ mérkis ir palidzet skoleéniem apgut
zinaSanas par internetu un attistit tadas
prasmes ka teksta redigésana, attélu
formatésana, navigacijas principu
parzinadana un datnu parvaldiba.

Sava treSaja norises gada (2005.) konkurss
LZelta skudra“ notika ari Latvijas Vidzemes
regiona Aizkraukles un Ogres rajonos.
Aizkraukles novada gimnazija, vidéjas
izglitibas iestade (7.-12. klase), pienéma
izaicinajumu piedalities konkursa kopa ar veél
28 citam regiona skolam.

Risinajums

Konkursa ,Zelta skudra“ skoléniem, izmantojot
Microsoft FrontPage, ir jaizstrada vienkarsas, bet
dinamiskas majas lapas. Kad skolas piesaka
savu dalibu konkursa, skolotajiem ir iespéja
apmeklét Microsoft organizétus kursus.
Aizkraukles novada gimnazija nos(tija vienu no
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saviem informatikas skolotajiem uz apmacibas
kursu, kas notika Microsoft apmacibu centra Riga.

Intensivas nedélas nogales laika skolotji
apglva pamata prasmes darbam ar internetu un
Front Page. Péc tam vini atgriezas savas skolas,
lai, stradajot ar skolénu komandam, sagatavotu
darbus konkursam. Skolas iesniedz tik daudz
darbus, cik tas vélas. Katra skolu rajona Zirijas
komisija izvélas piecus labakos iesniegtos
darbus gan pamatskolas, gan vidusskolas
fimenos, kurus talak virza uz regiona finalu.

Aizkraukles novada gimnazija lepojas, ka tas
komanda iekluva Vidzemes regiona finala un
tika izvéléta ka vieta, kura desmit finalisti satikas
iz8kiroSajai cinai. Finala katra komanda vispirms
prezentéja savu izstradato interneta majas lapu.
Péc tam pamatskolas limena finalistiem bija
jaatbild uz vairakiem jautajumiem, mekléjot
atbildes interneta, savukart vidusskolas limena
finalisti pusstundas laika izstradaja nelielu majas
lapu. Aizkraukles novada gimnazija sava iment
ieguva otro vietu, par iesniegto darbu ,|Q un
citas prata lietas* balva sanemot skeneri.

Viens no visiespaidigakajiem konkursa
rezultatiem ir tas, ka aptuveni 10% no
iesniegtajiem darbiem, kurus skoléni izstrada ka
majas lapas vietéjam organizacijam, péc
konkursa ari k|Gst par §o organizaciju oficialajam
majas lapam. Tas ir apliecinajums konkursa
raditajam entuziasmam un ta panakumiem,
nodrosinot skolénus ar realam prasmém, lai vini
spétu radit patiesi vértigas interneta majas lapas.

Microsoft

Jisu iespéjas. Mdsu aizrautiba.



