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INFRASTRUCTURE INNOVATION AWARD 

This Award recognizes a partner that delivers value to customers through innovative management and 

virtualization solutions (desktop or server).  The solution has enabled customer(s) to save costs, increase 

availability, and improve the agility of an organization’s IT infrastructure. Innovative solutions are those 

that have demonstrated leading edge implementation of these solutions that showcase Microsoft's Cloud 

OS Vision. Legitimate entrants are those that used virtualization to deliver an innovative, broad, 

technological advanced and well-designed cloud infrastructure solution. 

 Criteria: 

 

 Partner must be enrolled in the Microsoft Partner Network 

 Preference for partner with an active competency in Datacenter or Cloud Platform. 

  

By ensuring optimum performance of mission-critical business services, please describe how you helped 

enhance a customer's competitive positioning, lowering their operational costs and optimizing the 

performance of their infrastructure. Please use the below questions as a guide to your submission: 

  

Please identify:  

 Customer’s business challenge or problem.  

 Business impact of your solution (revenue, customer and partner experience (CPE), cost savings, 

etc.). 

 Contrast between the customers before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.) on benefits received by the     

customer.  

  

1. Describe the solution or offering. Was your solution produced and developed for this specific 

customer, or is it a generic product that can be deployed multiple times across multiple customer 

bases, and adapted to a variety of customers?  

 

2. Explain how your solution helped you win more customers, deliver better customer service, or 

achieve another business goal.  

 

3. Provide details that clearly demonstrated a cost savings to the customer as a result of using 

System Center and Microsoft virtualization products. Provide quantifiable evidence of the cost 

savings.  

 

4. Was this a competitive win? Example of this would be implementing a Microsoft solution at an 

existing VMWare Customer. 

 

5. Did you collaborate with other partners on this opportunity? 
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6. What Microsoft virtualization products and technologies were used in the solution? Select all that 

apply, but at least one: 

 

o Windows Server 2012 R2  

o Microsoft Hyper-V Server 2012 R2 

o Windows Server 2012 

o Hyper-V Server 2012   

o Windows Azure Infrastructure Services 

o Microsoft Virtual Desktop Infrastructure (VDI) Suite  

o Microsoft Enterprise Desktop Virtualization (MED-V) 

o Remote Desktop Services  

o Microsoft Application Virtualization  

o Microsoft Hyper-V Server 2012 R2 

o Windows Server 2012  

o Hyper-V Server 2012  

o Windows Azure Infrastructure Services 

o Microsoft Virtual Desktop Infrastructure (VDI) Suite  

o Microsoft Enterprise Desktop Virtualization (MED-V)  

o Remote Desktop Services  

o Microsoft Application Virtualization    

o Microsoft System Center 2012   

o Microsoft System Center 2012 R2   

o System Center Configuration Manager 2012  

o System Center Configuration Manager 2012 R2 

o Windows InTune  

o Windows Azure Active Directory Services 
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FASTEST GROWING SMB CLOUD PROVIDER  

 

The fastest growing SMB Canada Cloud Provider of the year Award is given to a partner who has 

successfully built and scaled out its cloud practice to a profitable business, delivering Public Cloud-based 

solutions to SMBs across Canada. This partner exemplifies the achievement of growth, revenue and 

innovation taking them to new levels of performance. Successful SMB cloud partners recognize the 

evolving needs of their customers and have taken great strides in transforming themselves and continue 

to set a bar for this industry 

 

Criteria  

 Small and Medium businesses are defined as those that provide products, services and support to 

small business customers (between 1-250 PCs) 

 Partner must be enrolled in the Microsoft Partner Network  

 Preference is given to partners with a Small Business Competency. 

 

SMB Eastern partner is defined as a partner whose location is set up in the Microsoft Partner Network 

within the following geographies: Province of Quebec, Maritimes and Ottawa. 

  

SMB Central partner is defined as a partner whose location is set up in the Microsoft Partner Network 

within the following geographies: Province of Ontario (Excl. Ottawa) 

  

SMB Western partner is defined as a partner whose location is set up in the Microsoft Partner Network 

within the following geographies: Provinces of British Columbia, Alberta, Saskatchewan and Manitoba.  

 

Submission Guidelines 

By ensuring optimum performance of mission-critical business services, please describe how you helped 

enhance a customer's competitive positioning, lowering their operational costs and optimizing the 

performance of their infrastructure. Please use the below questions as a guide to your submission: 

  

Please identify:  

 Customer’s business challenge or problem.  

 Business impact of your solution (revenue, customer and partner experience (CPE), cost savings, 

etc.). 

 Contrast between the customers before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.) on benefits received by the     

customer.  
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Please use the below questions as a guide to your submission: 

 1. Describe the business issue your solution addressed 

 2. Specify how you are leveraging Microsoft Cloud Offerings (i.e. Office 365, Azure, CRM Online, 

Windows Intune etc.). Describe the customer value in terms of problems addressed, affordability 

through pricing, terms of payment, technology cost savings etc. Also specify any pre-sales, 

product value add (your own intellectual property or packaging/enhancements), post-sales 

services that you provide your small business customers.   

3. Specify the Microsoft products used in your small business offering.  

a. Microsoft Office 2013  

b. Microsoft Office 365  

c. Microsoft Dynamics CRM/CRM Online  

d. Microsoft Exchange Server 2013  

e. Microsoft Mobility  

f. Microsoft SharePoint 2013  

g. Windows 8/Windows 8.1  

h. Windows Intune  

i. Other (specify)  

 

4. Customer Impact: Explain how your offering(s) helped your customer(s) achieve business results, 

including specific business impact and results achieved (for example, revenue acceleration, cost 

reduction, business productivity, gain in business insights, assistance with managing or winning 

customers, building of customer satisfaction). Be specific and quantify the gains in terms of clear, 

measurable return on investment (ROI) if possible.  

5. Specify repeatability of your offering(s) (can be used by multiple customers and are relevant to a 

broader market. Eg. Vertical, Specific Customer scenarios etc.). Include if you provide other 

services through collaboration with any other partner and describe how it enables you to 

specialize, scale, reduce cost and/or provide additional value to your customer.  

6. Did your company partner with any other Microsoft partners in designing and implementing this 

solution?  If yes, please elaborate 
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BIG DATA – BI INNOVATION AWARD 

 

The Big Data or BI Award is specifically focused on recognizing partners that have delivered innovative 

solutions using Big Data and BI technologies. 

Eligible entrants would have delivered an innovative implementation of Big Data or BI focused on 

Business Mission critical application migrations, empowering end users on data insights, or worked on 

prepackaged solutions that helped reduce the complexity of the solutions offered.  

 Criteria: 

 Partner must be enrolled in the Microsoft Partner Network 

 Preference for partner with an active competency in Data Analytics or Data Platform. 

  

Submission Guidelines: 

Describe the customer business opportunity your solution addresses, including specific business impact 

created (for example, revenue acceleration, cost reduction, business productivity, and customer 

satisfaction). Make specific reference to the depth and breadth of the Microsoft stack of solutions you 

used. Use the below questions as a guideline to your submission 

  

Please identify:  

 Customer’s business challenge or problem.  

 Business impact of your solution (revenue, customer and partner experience (CPE), cost savings, 

etc.). 

 Contrast between the customers before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.) on benefits received by the     

customer.  

 

1. Is this solution specific to one particular customer or does it have broader market potential? What 

was the overall impact your solution had in the market? 

 

2. Did your company partner with any other Microsoft partners in designing, developing, 

implementing, and/or integrating this solution?  

 

3. Describe how using Microsoft technologies in your solution helped you win against the 

competition in a customer situation from a technical and business perspective.  

 

4. Was Microsoft SQL Server a core component of your solution? If so, what version of SQL Server?  

 

a Microsoft SQL Server 2008 R2  

b. Microsoft SQL Server 2012  

c. Other/Did not use  

 

5.  Was SharePoint a core component of the solution? If so, what version of SharePoint?  
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a. SharePoint Foundation 2010 or 2013 

b. Microsoft Office SharePoint Server 2010  

c. SharePoint Server 2013  

d. SharePoint Online  

e. Other/Did not use  

 

6. Was Excel a core component of the solution? If so, what version of Excel?  

a. Microsoft Excel 2010  

b. Microsoft Excel 2013 

 c. Other/Did not use   

 

7. Was Power BI for Office 365 a core component of the solution? Were Power Pivot and/or Power 

View core components of the solution?   

a. Power BI  

b. Just Power Pivot  

c. Just Power View  

d. Both Power Pivot and Power View  

e. Other/Did not use   

 

8. Was SharePoint used by IT to monitor and manage the user created self-service BI solutions in 

Excel? Describe the benefits that the IT organization gained by this?  
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INNOVATION IN DYNAMICS ERP AWARD 

  

The Dynamics ERP Project award is focused on partners that have customized a Dynamics ERP 

solution to fit a customer’s business needs resulting in significant benefits to the customer's 

organization. A successful entry recognizes a solution that exceled at providing innovative and 

unique sales, services, solutions, and/or support based on Microsoft Dynamics ERP – including the 

Dynamics AX, GP, NAV, or SL product lines. 

  

 Criteria: 

 Partner must be enrolled in the Microsoft Partner Network 

 Preference for partner with an active competency in ERP 

  

Submission Guidelines: 

Describe how your organization is embracing the business opportunity presented by Microsoft 

Dynamics ERP, including specific business impacts for your organization (for example, revenue 

acceleration, addressable new markets, business success, and customer satisfaction).  Make specific 

reference to the depth and breadth of the Microsoft products, services, and new cloud-based 

solutions offered by your organization. 

Please identify:  

 Customer’s business challenge or problem.  

 Business impact of your solution (revenue, customer and partner experience (CPE), cost savings, 

etc.). 

 Contrast between the customers before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.) on benefits received by 

the  customer.   

 

Use the below questions as a guideline to your submission  

1. State how your solution solved the business needs of your customer 

2. Describe how your solution provided an innovative solution to a preexisting customer problem. A 

successful entrant has demonstrated a high quality, predictable and innovation solution using 

Microsoft Dynamics ERP. 

3. Describe what is innovative and or unique about the solution you provided and the impact it can 

potentially have. 

4. Describe what makes your solution more compelling than other solutions that customers in your 

industry might consider.   

5. Please describe how Microsoft Dynamics ERP was customized to meet their specific needs? 

6. Is this solution specific to one particular customer or does it have broader market potential? 
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7. Describe how your organization is embracing the business opportunity presented by Microsoft 

Dynamics ERP, including specific business impacts for your organization.   

8. Please list the verticals your solution serves within the industry and the specific Microsoft 

Dynamics products (AX, GP, NAV, SL, CRM, RMS) 

9. Describe how you competed to win with your Microsoft Dynamics ERP solutions and services.    

 

INNOVATION IN DYNAMICS CRM AWARD 

The Dynamics Project award is focused on partners that have customized a Dynamics AX or Dynamics 

CRM solution to fit a customer’s business needs resulting in significant benefits to the customer's 

organization.  

 Criteria: 

 Partner must be enrolled in the Microsoft Partner Network 

 Preference for partner with an active competency in CRM 

 Submission Guidelines: 

Describe how your organization is embracing the business opportunity presented by Microsoft Dynamics 

CRM, including specific business impacts for your organization (for example, revenue acceleration, 

addressable new markets, business success, and customer satisfaction).  Make specific reference to the 

depth and breadth of the Microsoft products, services, and new cloud-based solutions offered by your 

organization. 

Please identify:  

 Customer’s business challenge or problem.  

 Business impact of your solution (revenue, customer and partner experience (CPE), cost savings, 

etc.). 

 Contrast between the customers before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.) on benefits received by 

the customer.  

Use the below questions as a guideline to your submission 

 State how your solution solved the business needs of your customer 

1. Describe how your solution provided an innovative solution to a preexisting customer problem. A 

successful entrant has demonstrated a high quality, predictable and innovation solution using 

Microsoft Dynamics CRM. 

2. Describe what is innovative and or unique about the solution you provided and the impact it can 

potentially have. 

3. Describe what makes your solution more compelling than other solutions that customers in your 

industry might consider.   

4. Please describe how Microsoft Dynamics CRM was customized to meet their specific needs? 

5. Is this solution specific to one particular customer or does it have broader market potential? 

6. What has this customer realized in return on investment from using Microsoft Dynamics CRM? 
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APPLICATION INNOVATION DEVELOPER AWARD  

 

The Application Innovation Award recognizes a partner for exceptional innovation in application 

development that delivers exceptional customer business value. Candidates for award will showcase an 

innovation that truly transform business processes and realize the vision of truly mobile computing.  

Examples include applications that enable new forms of interaction with customers, apps that boost 

productivity across office, field, factory floor or showroom and apps that make things possible that could 

not be accomplished on a traditional desktop, laptop PC or Mobile phone.  These apps are usually a 

component of a larger, custom business solution provided by a Partner and provide an opportunity for 

differentiation and additional customer value.   

Criteria: 

 

 Be a Microsoft partner; ISV or Solution Partner. 

 Have developed a commercial app that is currently available in the Windows Store, or available 

for side-loading at businesses customers.   

 Used Microsoft technology to build their application. 

 App is currently being used in production at business customers on tablet and/or phone, with at 

least 50 users.    

 

Submission Guidelines: 

The winning nomination will demonstrate innovation, competitive differentiation and customer 

value, while showcasing the benefits of building applications on the Microsoft platform.  

 

Please identify:  

 Business impact of your solution (revenue, ratings, downloads, customer and partner experience 

(CPE), cost savings, etc.). 

 Metrics (cost savings, time/labor savings, performance gained, etc.) on benefits received by the     

customer.  

Please use the below questions as a guideline to your submission: 

 

1. What specific customer challenge(s) and problem(s) does your app solve? Identify:  

 Customer’s business challenge or problem. 

 Business impact of your solution (revenue, customer and partner experience (CPE), cost savings, 

etc.).  

 Metrics (cost savings, time/labor savings, performance gained, etc.) on benefits received by the 

customer.  

 Deployment of new device types (include make and model of table or phone devices if known).  

  

2. What is the reach of the app throughout the commercial customer?  

 How many end users are using the app currently? 

 What is the forecast for deployment across users in the next 3 months to 1 year?  Beyond?   

  

3. What is the user feedback on the Windows 8 app?  
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4. How does this app help your own organization win and grow your business?    

 Have you been able to promote additional products and services to the original customer of the 

app?  

 Have you been able to port the app solution to other customers?     

  

5. Do you have outside references or data sources that illustrate exceptional customer experience or 

satisfaction (such as published articles, case studies, videos, or customer testimonials)? If so, please 

provide.  

  

6. If this app or a similar app exists on a competitive platform, describe how the app is better solution—

from a development or customer experience standpoint?   

  

 

DIGITAL MARKETING INNOVATION AWARD  

 

The Digital Marketing Innovation Award recognizes an exceptional partner who excels at developing and 

delivering the use of campaigns using SEO, SEM, Search or Social and demonstrates their Impact to drive 

leads and opportunities. Though this category is not limited to driving Microsoft Digital Marketing assets, 

however advantage will be given to partners who demonstrate how they use our platforms (Bing, Skype, 

Outlook etc) to create these market opportunities.   

 

         Partner must be enrolled in the Microsoft Partner Network  

         Preference is given to partners with an MPN competency 

  

Submission Guidelines: 

Describe the customer business opportunity your solution addresses, including specific business impact 

created (for example, revenue acceleration, cost reduction, business productivity, and customer 

satisfaction. Use the below questions as a guideline to your submission 

  

Please identify:  

 Customer’s business challenge or problem.  

 Business impact of your solution (revenue, customer and partner experience (CPE), cost savings, 

etc.). 

 Contrast between the customers before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.) on benefits received by the     

customer.  

 

1. What specific business challenge(s) and problem(s) does your solution solve? Identify:  

 Customer’s business challenge or problem (reaching new customers, cost of customer acquisition, 

competition etc.).  
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 Business impact of your solution (revenue growth, customer and partner experience, cost savings, 

engagement etc.).  

 Metrics (cost savings, resource savings, performance gained, etc.). on benefits received by the 

customer.   

2. What are the key benefits of your solution/service to customers  

3. Did you use Microsoft Marketing products and technologies, if so, which?   

4. Describe how your solution helped you win against your competition in a customer situation. 

(What if the service provided was not a compete situation?) 

5. How did your solution/service help your own organization win and grow your business and what 

business transformation steps or considerations did you take to adapt to the digital 

advertising?  (Examples: new roles, functions, capabilities).  

6. Did your company partner with any other Microsoft partners in designing, developing, 

implementing, and/or integrating this solution? If yes, please describe your partnering story and 

how it benefited the customer.  

7. Do you have third party references or data sources that illustrate exceptional customer experience 

or satisfaction (such as published articles, case studies, videos, or customer testimonials)? If so, 

please provide. 

  

  

ENTERPRISE PUBLIC CLOUD INNOVATION AWARD  

 

The Enterprise Public Cloud Award honors a partner that has demonstrated the ability to evolve and/or 

build their business to capitalize on the Enterprise market opportunity for Public Cloud Services. The 

winner will have built a repeatable, profitable, enterprise-level managed cloud business, centered on one 

or more of Microsoft’s Public cloud solutions (e.g. Windows Azure, Office 365, Windows Intune, Dynamics 

CRM, etc).  The winner will have successfully built and deployed a key customer solution, integrating into 

existing workflow, business processes, while enabling efficiency gains and cost savings to their customers. 

They will have acquired/migrated large key marque customers to the Cloud in a hybrid infrastructure.  The 

winning nomination will demonstrate innovation, competitive differentiation, and customer value that 

results in a profitable business while showcasing the benefits of using Microsoft Public Cloud services.   

  

 Criteria: 

 Partner must be enrolled in the Microsoft Partner Network 

 Preference for a Microsoft partner who has Cloud Accelerate (CA) status OR be an Azure Circle 

Partner OR Gold competency status.  

  

Submission Guidelines: 

Describe the customer business opportunity your solution addresses, including specific business impact 

created (for example, revenue acceleration, cost reduction, business productivity, and customer 

satisfaction. Use the below questions as a guideline to your submission 

  

Please identify:  
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 Customer’s business challenge or problem.  

 Business impact of your solution (revenue, customer and partner experience (CPE), cost savings, 

etc.). 

 Contrast between the customers before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.) on benefits received by the     

customer.  

 

 Please use the below questions as a guide to your submission: 

  

Questions:   

  

1. Describe the business issue your solution addressed (for example, cost reduction, productivity 

increase, and customer satisfaction).  

2. Describe the solution, explaining how it was designed and implemented. Please provide links to 

outside references that illustrate the solution and how you won against the competition.   

3. What business transformation steps or considerations did you take to adapt to the Cloud 

opportunity (new roles in your organization, new capabilities, customer service and support 

function, how you pay your sales people, etc.)?   

4. How has your profitability changed with the new business change? Indicate your profitability 

before and after your business transformation. Show a timeline of your P&L.  

 

BUSINESS PRODUCTIVITY INNOVATION AWARD  

 

Microsoft has a fully featured, inclusive approach to productivity that spans platforms, devices, browsers, 

online and offline experiences, transforming the way we work today. This category recognizes a partner 

that has enhanced the suite of Microsoft Office-based solutions through the delivery of an innovative and 

transformative solution that evolves the way people communicate and collaborate today while delivering 

a significant impact to the customer.  

 

Criteria  

 Partner must be enrolled in the Microsoft Partner Network  

 Preference is given to partners with a Communications, Collaboration & Content, Project & 

Portfolio, or Messaging competency.  

 

Submission Guidelines: 

 By ensuring optimum performance of mission-critical business services, please describe how you helped 

enhance a customer's competitive positioning, lowering their operational costs and optimizing the 

performance of their infrastructure. Please use the below questions as a guide to your submission: 

 

What specific customer challenge(s) and problem(s) did your solution solve? Identify:   

 Customer’s business challenge or problem.  

 Business impact of your solution (revenue, customer and partner experience (CPE), cost 

savings, etc.).  
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 Contrast between the customers’ before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.)  on benefits received 

by the customer.   

 

1. Describe the market opportunity your solution addressed. 

  

2. The new office has social as its core. If applicable how did you enable social to better connect 

workers. 

  

3. If applicable describe how through using Office web applications you have enabled the vision of 

the customer in using social and collaboration, user experience and broad cross platform browser 

support to make it easier to collaborate in the cloud.  

  

4. If applicable explain how you helped illustrate to the partner the power of better business insights 

using visualization tools like excel, PowerPivot or Powerview.  

  

5. If applicable discuss how you see the communications market evolve and how your organization’s 

expertise will scale to meet customers evolving business challenges and opportunities.    

  

6. If applicable describe how using Microsoft technologies in your solution helped you win against 

the competition (Google, IBM, SDFS, or Zimbra)   in a customer situation. What specific benefits 

were you able to offer that the competition was not? 

  

7. If applicable how did your delivery of Microsoft Exchange or Microsoft Exchange Online help the 

customer lower IT costs, boost user productivity, better manage risk, and provide anywhere 

access. Additionally how did your solution on Exchange workloads (archiving, voicemail or 

security) serve to upgrade opportunities beyond email server deployment and configuration.  

  

8. If applicable how did your delivery of Microsoft Exchange or Microsoft Exchange Online help the 

customer lower IT costs, boost user productivity, better manage risk, and provide anywhere 

access 

  

9. Is this solution specific to one particular customer or does it have broader market potential?  

  

10. Describe how your services, applications, or solutions are meeting the needs of customers from 

consumers to the enterprise by driving usage of Lync to Skype Connectivity and delivering end-

to-end Lync solutions in the cloud.   

 

11. if applicable please describe how you implemented the use of yammer in an exceptionally 

strategic and innovative way, addressing high levels of engagement and a strong vision that 

enables enterprise social networking. Please elaborate on the overall business value it brought in 

helping leaders and workers alike understand and achieve the benefits of working in a more 

open, transparent and collaborative way. 
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PARTNER HOSTED CLOUD INNOVATION AWARD  

 

The Partner Hosted Cloud Innovation Award recognizes a partner who has developed and implemented a 

hosted solution(s) that has proven to have innovative approach to selling Microsoft solutions and first 

party services and focused on a customer’s business challenge alongside with unique marketing 

strategies to impact Canadian Marketplace. The submission should document how customers have seen 

the partner work closely with Microsoft. 

Criteria  

 Partner must be enrolled in the Microsoft Partner Network  

 Preference is given to partners with a Hosting, Data Center, Collaboration and Content, 

Messaging, or Cloud Productivity Competency 

 

Submission Guidelines: 

 By ensuring optimum performance of mission-critical business services, please describe how you helped 

enhance a customer's competitive positioning, lowering their operational costs and optimizing the 

performance of their infrastructure. Please use the below questions as a guide to your submission: 

 

What specific customer challenge(s) and problem(s) did your solution solve? Identify:   

 Customer’s business challenge or problem. 

 Uniqueness of the solution and/or marketing campaign  

 Business impact of your solution (revenue, customer satisfaction, cost savings, etc.).  

 Contrast between the customers’ before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.)  on benefits received 

by the customer.   

 

1. Provide a brief description of the hosted solution you are submitting. Please state what Microsoft 

product(s) were used, what version of the Microsoft product(s) were used, your target market for the 

solution, and a brief description of the offer and key attributes.  

2. Describe the customer business opportunity your solution addresses, including specific business impact 

created (for example, revenue acceleration, cost reduction, business productivity, customer satisfaction). 

Make specific reference to the depth and breadth of the Microsoft stack of solutions you used.  

3. Is this solution specific to this particular customer or does it have broader market potential?  

4. Show how your solution used one or more Microsoft products to create a unique market offering. 

Indicate why you think the offer is unique and innovative in the market and what new market 

opportunities were addressed.   

5. Describe how using Microsoft technologies in your solution helped you win against the competition in 

a customer situation from a technical and business perspective.  
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6. What customer benefit was attributed to this hosted solution?  

7. How important was customization to the customer experience? How do you differentiate through 

customization, and to what degree?  

 

CITIZENSHIP AND COMMUNITY AWARD 

 

This award recognizes partners that have leveraged Microsoft technology and their company resources to 

have a direct, and immediate effect on improving the communities and/or environment in which we live, 

and operate – helping people to realize their full potential. Eligible entrants will have; 

1. Deployed and developed a unique technology solution built with Microsoft products that aided 

people and/or organizations in time of need, or 

2. Created and implemented an innovative technological solution to solve an NGO's needs to help 

their community. 

Below are some examples in areas in which the technology could have been implemented.  

  

 Humanitarian Assistance and Disaster Relief 

 Health and Disease Management 

 Public Safety and Emergency Management 

 Emerging Technologies 

 International Development, Poverty Alleviation and Food Security 

 Water, Energy, Agriculture, Policy, Security, Education, … 

  

Criteria: 

 Must be a Microsoft Partner enrolled in the Microsoft Partner Network 

 The solution must have been deployed within the last 2 years 

  

Please use the below questions as a guideline to your entry where these are all addressed.  

  

1. What Microsoft Technologies did you employ  

 

2. Please quantify the impact the program or innovation has had on the community  

 

3. How did the program provide a life-changing experience 

 

4. To what degree did or will your program have an impact on the issue 

 

5. Is the solution technically or economically viable 



 
17 

 

MICROSOFT PARTNERS FOR EDUCATION AWARD – DIGITAL LITERACY 

 

Barriers to educational opportunities arise from social and economic injustices, learning disabilities, 

geographic isolation, and lack of resources of all types. Used creatively, technology can enhance the 

education of people of all ages, by enabling learning and improving the effectiveness of teaching. 

Technology has the promise of making lifelong learning a reality for more people around the world. 

This Award recognizes partners who have done either of the following: 

· Enabled easy integration of STEM and computing into learning environments so that students can 

advance technology skills and succeed in today’s digital economy.  

· Help empower disadvantaged and underserved marginalized communities with unlocking the 

power of technology to increase economic self-sufficiency. 

·  

Criteria: 

 Partners must be enrolled in the Microsoft Partner Network 

 Preference for a Microsoft partner who has competencies.   

 

Submission Guidelines: 

 

Describe the customer business opportunity your solution addressed, including specific business impact 

created (for example, revenue acceleration, cost reduction, business productivity, and customer 

satisfaction). Make specific reference to how working together helped deliver a more effective and 

innovative solution.  

 

What specific customer challenge(s) and problem(s) did your solutions solve? Identify:   

 Customer’s business challenge or problem.  

 Business impact of your solution (revenue, customer and partner experience (CPE), cost 

savings, etc.).  

 Contrast between the customers’ before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.)  on benefits received 

by the customer 

 

Use the below questions as a guideline to your submission 

1. Please provide an overview of your program. How did you choose to align your organization with this 

effort?  

2. What Microsoft technologies have you employed within this initiative?   

3. Please quantify the impact the program has had on the community it is designed to serve. Report reach 

and results.  

4. Please provide evidence of your company’s ongoing commitment to the program and how you are 

living your values within the community.  

5. Do you have an example of how the work/program provided a life-changing experience for a 

beneficiary?  

6. What are your future plans for your program? How do you see it evolving?  
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7. Have you received third-party validation of your program? “Third-party validation” refers to support 

from independent parties (such as partners, government officials, nonprofit agencies). Please explain.   

 

WINNING TOGETHER AWARD  

 

Microsoft’s partner ecosystem has one of the most active and diverse networks in the world, with infinite 

opportunities for partners to build relationships with other Microsoft partners.  

  

A critical aspect of “winning together” is collaboration between Microsoft partners, where they leverage 

each other’s diverse strengths to solve increasingly complex customer problems. This award was designed 

to showcase how our partners, by working together, have built positive and profitable businesses and how 

the breadth of Microsoft’s products and the solutions built upon them, can combine to create the unique 

and differentiated solutions and practices that allowed them to compete and thrive. 

  

Eligible entrants will be able to demonstrate that by partnering with one or more Microsoft Partners, as 

identified in the Microsoft Partner Network, together were able to deliver an innovative and successful 

solution to a customer leveraging Microsoft-based technology. 

 

Criteria: 

 Partners must be enrolled in the Microsoft Partner Network 

 Preference for a Microsoft partner who has competencies.   

 

Submission Guidelines: 

 

Describe the customer business opportunity your solution addressed, including specific business impact 

created (for example, revenue acceleration, cost reduction, business productivity, and customer 

satisfaction). Make specific reference to how working together helped deliver a more effective and 

innovative solution.  

 

What specific customer challenge(s) and problem(s) did your solutions solve? Identify:   

 Customer’s business challenge or problem.  

 Business impact of your solution (revenue, customer and partner experience (CPE), cost 

savings, etc.).  

 Contrast between the customers’ before and after scenarios.  

 Metrics (cost savings, time/labor savings, performance gained, etc.)  on benefits received 

by the customer 

Use the below questions as a guideline to your submission 

  

1. Describe how working together using one or more current Microsoft products to create a unique 

market offering and win against the competition in a customer situation. 

2. Show how the solution is unique and innovative by discussing:  

a. The business problem and opportunity your service or solution addressed.  

b. The size of the customer’s business problem/opportunity.  

c. Your marketplace differentiation against other, competing services or solutions    
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3. Describe how partnering together demonstrated innovation, competitive differentiation and 

customer value that helped you deliver a better and stronger customer solution. 

4. Describe how using one or more current Microsoft products created a unique market offering.  

 


