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11 | 67% of B2C and 41%

of B2B companies
have acquired a m i
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conducts product research online
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X - engaging with S @
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Age of Information ',

Connected PCsand  °,

oo® supply chains mean
' those who control
. information flow

+ dominate
Age of Distribution

X Global connections and *,
. transportation systems
v make distribution key

Contenders
', include Facebook,
\ IBM, Best Buy,

Comcast, Amazon, s Apple

ing ° E*TRADE, \
Age of Manufacturing * IS s '
Mass manufacturing 3 \ Google
makes industrial \
powerhouses successful ¥
Wal-Mart, Toyota,  *,
UPS, CSX \&2

Ford, RCA, GE,
Boeing, P&G, ‘\

Sony \ 7 kL % iR forrester research, inc.
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otal Sample (Ranked on % Most Effective) % Currently Use | % Most Effective

ll i 86.6% ‘ 33.9% }
Hsoci ' ' 77.3% 24.9% |}
l Email for marketing/promotion 65.8% ,l

EeErErTe'nEﬁF optimizauon (SEQ) _ _ 538% _162%

Email for customer service 61.3% 14.0%

Blogs and white papers S2.7% 13.4%

Videos and photos 54.6% 13.2%

Online store or other ecommerce solution 26.3% 10.9%

Online events (webinars and shows) 26.3% 10.1%

Paid banner ads on search engines and/or other websites 22.7% 9.8%

Email for prospecting 48.2% 9.5%

Paid search words 23.2% B.4%

Mobile apps 18.2% 6.2%

Mobile/SMS communication 19.6% 34%
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Social Digital Marketing Organization Areas of Focus -
Advertising
® 57%
g
i @ We use today
. 21 % Plan to use in 2014

@ Do not plan to use

2,328

responses
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2% Loss than 100,000 26% 1 porson
18% 100,001 - 500,000 46 23 people
2% 500,000 - 1 millon & 13% 4-5 people
@ 15% 1 million = & milion # 13% More than 5 paaple

& 7% 5 millian - 10 milllon

® 5% 10 million - 25 million
3% 25 mdllion - 50 rilicn
1% 50 million - 100 million

6% More than 100 million
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40% 2-3 people
® 6% 4-5 people
® 2% More than 5 people

974 responses
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S U pe r C a m pa Ig n (1 0003 3) dO(ﬁ?::OU”d manually curated

1'418 per day 39/0 show uncurated

Status * | Active zl Start Date JD Printing Mentions on an ev topic - 3D Printing

he n this
Code End Date

*

Name Super Campaign Quantity

* -

Company Company1 Category
Division Division1 Folder

Department Enable Automation
Embed | Details

Program Lead Scoring Model test

- 3 I 3D Printing 1 Elcefltmr |0
Description Objectives L ns on A oG fope A0 e e

Tag Cloud on this Topic 217 < >

Sm-year-old @ap @thesconomist cells cornell cow
create ear first fossil human-shaped
incremental injections largest lives living MEW object
,Den production scientists technology

b Results USIng video world's

. P mr:uzzz:gv NETBREEZE Subscribe to this topic Share See Full Report
Activities v @ ® ® )

Top Documents in Social Media
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Search ‘
‘L Clei @GreeneBri @BryTupper @DCToddM I'm working on a 30 23.02

printer for food. Want to see my Ki...
Filter on

2 .@akhanukov Calm down. What can a 3D printer possibly do
Dates that you can't already do ... by Sam_Schulman {Sam Schulman)

RT @edabot: NASA 3D printing metal rocket parts for trip to
Mars RHp:/t.co/t2QKGB SXB. .. by FabLabLeon (FabLab Lean)

RT @fabbing: NFC Technology Meets 3D Printing
hitp:/it.co/3U2VWKB2HY by FabLabLeon (FabLab Leon)
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Acquire Retain

CUSTOMER
ENGAGEMENT Social

Communities Partner

Marketing performance

Revenue Performance
management

Install base Management

Sales planning & Management Multi-channel campaigns

Multi-channel service

Sales prospecting & collaboration Digital asset management

Knowledge management

MARKETING

Quotes, order & pricing

Resource management
Management

Contact center Management

Opportunity Management Brand management

Case management

CUSTOMER Transactional Networked Implied behavioral Loyalty &

EXPERIENCE profile Influence

patterns affinity
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