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UC 

Gartner defines UC products (equipment, software and services) as those that enhance
individual, workgroup, and organizational productivity by enabling and facilitating the control,
management, integration and use of multiple enterprise communication methods . UC products
achieve this through convergence and integration of the communication channels (that is, media),
networks, systems, and business applications, as well as through consolidation of controls over
Them

Five core communication product areas are converging in the current generation of 
products. As these areas converge, each is also evolving individually: 
1) IP telephony and softphones are replacing the PBX; 
2) unified messaging is integrating voice mail with e -mail; 
3) e-mail itself is evolving toward a more -powerful desktop knowledge and contact 
management tool; 
4) Separate voice, video and Web -conferencing capabilities will converge; and 
5) IM is expanding its capabilities to incorporate presence for multiple communication 
methods (sometimes called rich presence) and has become an effective way from which 
to initiate differing forms of live conversation.
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UCⱠ ╘ ˌ╬,͎ ᴹ, ⱳֹוʼ╥ ỸụἛ╙ Ữᾎ Ѥ
ҵ̯ᴛ ╪˦╘ ͙‰╥ ѻ‚ ᾐὡѾ╙ Ợ↔, ̕
ᵙ, , Ⱡ‡ Ѥ ˦╖ᴛ ʺѫ .ѻבֿ

The largest single value of UC lies in its ability to reduce "human latency" in usiness 
processes.

Ѿ▀ ʺ ᴛ ʺ◑ ʺ Ѥ ŗ͙ ‰Ͽ ⱳֹו∟ʼ⁄
Ṓ╪ּתΏѤ ᷾ѱ ╪Ἢ ♬ Řŋ Ѥל⁴ת ˦
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