
 is remarkable. 
Anywhere in the world you can write a 
message and an address on a letter or 
postcard, attach the correct postage and drop 
it into a mailbox. The message will get to the 
recipient in a secure manner, no matter the 
destination. Posts can reach nearly 96 percent 
of the world�s population, which is far more 
than other fast-growing communication 
technologies such as mobile phones and the 
internet. Posts are key to the economic 
development of the countries in which they 
are based because they provide services 

necessary to local and global 
communication and trade, including mail, 

parcel delivery, �nancial transactions 
and retail services.

Now, however, people and 
businesses have more choice when 

selecting how to communicate. 
Many large businesses have 

developed electronic channels to customers 
and eliminated some physical mail by sending 
bills and account details to their customers via 
electronic mail. More often recipients will want 
to choose what communications to receive, as 
well as where, how and in what form they 
wish to receive them.

Today the key question for postal 
organisation leaders is how they should 
combine traditional businesses with new 
digital opportunities. With the ability to verify 
a person�s identity and address, posts are in a 
good position to put the trust they have earned 
in the physical world to use in the digital 
world. Posts also have widespread reach and 
availability through the worldwide network of 
post of�ces and delivery services that could 
enable multiple hybrid electronic-physical 
business services around the globe. And at a 
time when governments all around over the 
world are looking for ways to reduce costs and Ill
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