
Sadly, this is the last printed issue of TechNet Magazine 
UK. From now on, there will be two ways you can read the 
magazine. You can follow our articles online at  
http://technet.microsoft.com/en-gb/magazine. The content 
will be aligned with that of the US magazine and as that is 
published monthly, you’ll benefit from more articles. 

If you prefer a printed magazine, you can subscribe to the 
US edition of the magazine. This is available in two versions in 

the UK. You can get 12 issues of the US TechNet Magazine plus the TechNet Magazine 
CD for £39.95, or just the TechNet Magazine CD for £9.95 including VAT and P&P.  
These are available from our partner publisher at www.parkway.co.uk/technet

Inside we take a look at what the future holds with Windows 7, find out how to 
make the most of information to gain business advantages, and consider joined-up 
communications with Office Communications Server. Windows 7, the next version 
of Windows, is already attracting positive comments. One area that’s proving popular 
is the set of new and improved security features. Chris Corio takes an in-depth look 
at what’s on offer in this area on page 13. On a related topic, John Morello looks at 
the enhancements to PKI (Public Key Infrastructure) in Windows 7 and in Windows 
Server 2008 R2, to make PKI more available and more secure. 

The Microsoft SharePoint team has helped put the information together for our 
feature on Business Intelligence with SharePoint And Excel. Most companies have 
valuable business data that isn’t being used to full advantage, and in these tough times 
you need to make use of all the assets available. Office Communications Server is 
still a relatively new addition to Microsoft’s range of communications software, but 
it’s a great way to bring phone calls and Instant Messaging into a more organised IT 
environment. Find out about the Release 2 features on page 39.

Hopefully this is not goodbye but rather see you in our new home on the 
Microsoft UK TechNet website. Thanks for reading

Georgina Lewis, IT Professional Audience Manager
email: gmitcham@microsoft.com   blog: http://blogs.technet.com/curiousgeorge
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Microsoft SurfaceTM has 
been launched in the 

UK. The coffee-table style  
device has a multi-touch 
screen surface so it can be  
operated from any side by  
several people at once. 

Us i n g  t h e  t o u c h - 
sensitive screen users can drag, 
open, or otherwise interact 
with the information they’re  
being shown. 

The table can also react to objects placed on 
top of it, so that if a digital camera were placed 
on the table, the photos from the camera would  

appear on the screen. Microsoft 
says that Surface will let users  
interact  with digital  
content the same way they have  
interacted with everyday items 
such as photos, paintbrushes 
and music their entire lives: 
with hands, with gestures and 
by putting real-world objects 
on the surface. 

Current applications  
include a Tesco’s Wine Club application and Barclays 
Bank navigation of information about Barclays’ 
Premier banking account. 

Find out more at: www.microsoft.com/surface

Faster, more secure IE8
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Office Accounting 
2009 released

Touch sensitive Surface is launched 

Office Communications Server 
2007 Release 2 (R2) is now 
fully available with enriched 
audio and video conferencing, 
powerful new developer  
tools, and enhanced  
voice capabilities.

Office Communications 
Server 2007 R2 delivers 

important new functionality 
that extends software-powered 
voice, particularly for remote 
and mobile workers; provides 
on-premise audio-conferencing 
to help reduce operational 
costs; and introduces 
new developer advances, 
including the ability to build 

communications-enabled 
business processes. These 
enhancements will improve 
business communications 
through a unified infrastructure 
and user experience. 

For more information 
visit: www.microsoft.com/
communicationsserver

OFFIcE cOMMuNIcATIONS SERvER 2007 
Microsoft Office Accounting 
2009 has a number of 
improvements including the 
ability to view accounting 
information conveniently on 
your desktop with the Amounts 
to Pay Today. This Vista gadget 
displays up-to-date information 
about payments that are 
currently due – even if Office 
Accounting 2009 is not running, 
or if it is running with a different 
company open. 

The new version also has 24 
new reports to help analyse 
your company data. The reports 
include summaries of the 
day’s receipts that are ready to 
deposit; analysis of profitable 
customers and who owes 
you money; 
inventories 
of profitable 
items and 
those that 
need to be  
re-ordered; and 
year-on-year 
reports. Office 
Accounting 
Express Edition 
2009 is also available 
for free download.

Find out more at:  
office.microsoft.com/en-us/
accounting

Internet Explorer® 8 (IE8) has been released, with fea-
tures making it easier to use, faster and more secure. 
Security improvements make warnings more obvious, so 
users are shown problems if an attempt has been made 
to send them to a spoof copy of a legitimate website, for  
example. The safeguards are also applied more  
automatically, so that if malicious code has been added to 
a legitimate site, IE8 doesn’t activate it on the page. 

The Smart Address Bar matches what you type into the 
Address Bar with titles from your History and Favourites 
lists and there’s an option to reopen your last browsing 
session if you accidentally close the browser. 

Another improvement is the Accelerator feature. This 
lets you click on a word or phrase, and use a web service 
to map it, share it or email it. The search tool now has 
added real-time search suggestions, including images and 
rich text, from your chosen search provider. There is a 
quick pick menu at the bottom of the Search box, enabling 
people to toggle back and forth between their favourite 
Web sites and search providers’ Search Suggestions with 
a simple mouse click. 

Take a look for yourself at: 
www.microsoft.com/internet-explorer

“Corporate success is 
everybody’s business” was 
the motto for Microsoft at 
CeBIT in March. Microsoft’s 
‘Software + Services’ approach 
to cloud computing was the 
main highlight, along with new 
products such as Windows 7 
Beta and Internet Explorer 8. 

A major focus was on 
Windows Azure, the operating 
system for Internet-based 
applications that is currently in 
development. Microsoft’s plans 
for Office Online Services were 
also announced with details of a 
European trial.  

For further information 
on the Microsoft CeBIT 
announcements visit:   
www.microsoft.de/cebit

cebit in Germany 
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If want to make your 
IT use greener, Microsoft 

has launched websites 
aimed at both personal and  

business users. The Lighten 
Up site has suggestions on how 

to reduce waste and cut costs, while 
the Green IT site has sustainability  

calculators to let you estimate your  
company’s carbon footprint and see the 
savings you could achieve through green 
IT plans. There’s also an Environmental 
Sustainability Dashboard for Microsoft 

Dynamics AX that can help small and midsized 
businesses run more efficiently and measure 
their carbon footprint. 

Microsoft itself plans to reduce its carbon 
emissions by at least 30 per cent by 2012 by  
improving energy use in Microsoft  
buildings and operations, reducing air travel, and  
increasing use of renewable energy.

For more visit:  
www.microsoft.com/uk/reducewaste
www.microsoft.com/environment/greenit/
www.microsoft.com/environment/ 
campaign_dynamics.aspx

Stephen Elop sets out his future vision
Stephen Elop, president of the Microsoft Business 
Division, has celebrated the first year in his role 
with a look forward to how he sees the company 
developing. Elop’s division includes business groups 
such as the Information Worker and Microsoft 
Business Solutions, and products such as Microsoft 
SharePoint, Microsoft Unified Communications, 
Microsoft Office and Microsoft Dynamics®. In his 
keynote address at the Wharton Business Technology 
Conference, he described the future of business  
technology with software that connects people re-
gardless of location and puts at their disposal the 
information they need to make decisions, be more 
productive and perform on their own terms.

The speech was illustrated by a short video  
showing examples such as a business person  
finding a co-worker at a crowded airport through 

GPS and mobile phone  
technology; an architect  
developing a “green” build-
ing while working at home, 
with all the information he 
needs at his fingertips; and 
students in two countries 
working on a joint project 
without worrying about  
differences in location or language.

Elop explained how content will be created in 
simple but compelling ways, even across cultural 
and skill barriers, that information will be relayed 
securely and within context – with computers that 
understand what’s needed to complete a task. 

For more visit:  
www.microsoft.com/uk/whartontechconf

Lighten your footprint

Microsoft online 
Microsoft Business Productivity 
Online Suite, part of Microsoft 
Online Services, has been made 
available for trial to businesses 
in the UK along with 18 other 
countries. It provides online 
access to Exchange, SharePoint, 
Office Communications and 
Office Live Meeting, along with 
the Business Productivity Online 
Deskless Worker Suite, an email, 
calendaring and collaboration 
service for the occasional user. 

Stephen Elop, president of 
the Microsoft Business Division, 
said that customers can save 
between 10 per cent and 50 per 
cent in IT-related expenditures 
as a result of deploying 
Microsoft Online Services.

The Deskless Worker Suite 
is aimed at the 40 per cent of 
users who have no access to 
messaging and collaboration 
products because their level 
of use doesn’t justify full-time 
access. The low price of the 
subscription rate (currently 
listed at €2.56 or £2.01 per 
month per user) will enable 
companies to provide all 
employees with access. 

Visit: www.microsoft.com/
online/en-gb

Visitors to Convergence 2009 
in New Orleans were shown 
how to make the most of 
their investments in enterprise 
resource planning (ERP) 
and customer relationship 
management (CRM). 

Microsoft Business Solutions 
Corporate Vice President Kirill 
Tatarinov emphasised specific 
ways in which Microsoft has 
helped ease costs such as 
zero per cent financing for a 
limited time to approved new 
Microsoft Dynamics ERP and 

CRM customers. An initiative 
called “Unleash Your Potential” 
was also announced. This is 
designed to help customers 
discover further value from 
their Microsoft Dynamics ERP 
solution by identifying the 
system capabilities they need 
to improve their businesses and 
plan ahead for possible strategic 
investments.

A set of eight software 
extensions, the Microsoft 
Dynamics CRM Accelerators, 
were released for download free 

to Dynamics CRM customers. 
The CRM Accelerators are 
add-on solutions that can be 
deployed to extend marketing, 
sales and service capabilities. 
Microsoft Dynamics CRM 
Accelerators are Analytics, 
Business Productivity, CRM 
Notifications, Enterprise 
Search, eService, Event 
Management, Extended 
Sales Forecasting and Sales 
Methodologies, and can be 
downloaded at: www.codeplex.
com/crmaccelerators

FREE DOWNLOADS AT cONvERGENcE 09 




