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Microsoft 2016 MPN Partner of the Year Awards 

Introduction  
 

Welcome to the Microsoft 2016 Partner of the Year Awards and Country Partner of the Year 

Awards presented at the Worldwide Partner Conference (WPC) from July 10-14, 2016 in Toronto, 

Canada. 

 

We are excited to offer Microsoft partners a variety of awards designed to showcase solutions 

built on Microsoft technologies that provide benefits to all customers. These awards celebrate 

successes and innovations related to partner competencies, cloud technology, entrepreneurial 

spirit, and sales excellence, as well as highlighting the great work done by partners in the public 

sector and in citizenship arenas.  The Country Partner of the Year Awards, once again, recognizes 

partner successes in over 100 countries around the world.   

 

How Awards Benefit Your Business 

Award recognition means greater visibility for your team.  Being an award winner or finalist can:   

 

 Help create new or stronger business opportunities 

 Generate positive press coverage 

 Lead to increased market recognition 

 

Nominating for the 2016 Partner of the Year Awards equals many more customers knowing 

about you and aligns your organization as an even stronger Microsoft partner.  

 

Microsoft 2016 Partner of the Year Award benefits include: 

 

 Customized logos and web banners that allow you to showcase your company as an 

esteemed Microsoft partner. 

 Custom public relations templates to help promote your award status (for both winners 

and finalists). 

 Recognition collateral to help celebrate your success. 

 Congratulatory letters from key Microsoft executives. 

 Photo opportunities with key Microsoft executives at WPC. 

 Winners are recognized during keynote presentations at the Worldwide Partner 

Conference in Toronto, Canada.  

 Winners are also invited to an exclusive awards celebration during WPC. The event is a 

unique opportunity to network with Microsoft executives in specific business areas and 

strengthen relationships with Microsoft business groups. 

 

Start Preparing Your Award Nominations Today 

Use this award guidelines document to preview all of the 2016 award categories and questions 

and to fully prepare your entry offline.  The 2016 Partner of the Year Award Submission Tool 

opens on February 18, 2016 at 12:01 A.M. Pacific and closes at 11:59 P.M. Pacific on April 

7, 2016.  You can access the Awards Submission tool here.  The deadline is firm so please allow 

yourself plenty of time in case you encounter any uploading issues.   

https://aka.ms/2016wpcawards
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Instructions for Preparing Award Nominations 
 

Prepare your Microsoft 2016 Partner of the Year Award nominations by following these four 

steps.  

 

Step 1: Review the Official Award Rules, Frequently Asked Questions (FAQ), and Guidance from 

Judges on the ‘Resources’ tab before selecting awards and preparing your nominations.  

 

Step 2: Ensure that your organization is eligible for that award.  If it asks for a specific Microsoft 

competency achievement, make sure you are fully eligible to nominate.   

 

Step 3: Review this full award guidelines document and locate the awards that correspond to 

your company’s best solutions. 

 

 To jump directly to a specific award within this document, go to the Table of Contents 

and CTRL+click on the award you wish to view.  

 

 Be sure to read all of the eligibility requirements and questions for your chosen awards. 

Most are one page, but not all. 

 

 When the Award Submission Tool opens on February 18, 2016 at 12:01 A.M. Pacific you 

can self-nominate your organization for an award by answering the questions provided.  

All responses are limited to 7,000 characters total (spaces included) and will be 

submitted in an executive summary style format. We recommend that you have your 

submission final, edited and ready to submit offline before you begin the upload process 

using the Awards Submission Tool.  

 

Step 4: Submit your nominations via the Awards Submission Tool that you can access at here 

when it opens on February 18, 2016.  Step-by-step tutorial (PDF) is located within the tool 

once you sign in and here. 

 

 All final nominations must be submitted by April 7, 2016 at 11:59 P.M. PST.  No 

extensions will be granted. 

 

 You may submit multiple award nominations via the Awards Submission Tool, but each 

must be submitted individually.  

 

 Nominations must be written in English.  

 

 Improperly submitted nominations or incomplete nominations will not be judged. 

 

Questions? Please send an email to the Microsoft 2016 Partner of the Year Awards team and 

allow 48 hours for a response.  

  

https://partner.microsoft.com/en-us/wpc/awards
https://partner.microsoft.com/en-us/wpc/awards
https://partner.microsoft.com/en-us/wpc/awards
https://partner.microsoft.com/en-us/wpc/awards
https://mspartner.microsoft.com/en/us/Pages/Membership/competencies.aspx
https://mspartner.microsoft.com/en/us/Pages/Membership/competencies.aspx
https://aka.ms/2016wpcawards
http://www.digitalwpc.com/Awards/Documents/2014%20Microsoft%20Award%20Tool%20-%20Partner%20Training%20Guide%202014%20-%20FINAL.pdf
https://partner.microsoft.com/en-us/wpc/awards
mailto:MPNawards@microsoft.crgevents.com
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Citizenship Awards  
2 Awards 

Innovative Technology for Good Citizenship  
 

The Innovative Technology for Good Citizenship Partner of the Year Award recognizes a partner creating 

and deploying a cutting-edge technology solution for a non-governmental organization (NGO)/nonprofit. 

Microsoft has a longstanding commitment to making technology accessible to nonprofits around the 

world to empower them to do more good in the communities they serve. The partner that wins this award 

is helping to empower nonprofit organizations with Microsoft technology in ways that help them to be 

more efficient and/or more effective at driving their missions. Self-nominations for this award should: 

 Show how NGOs/nonprofits are scaling their business through new tools and/or efficiencies using 

the latest Microsoft technologies. 

 Show how a project not only pushes your organization to integrate technology into the 

NGO/nonprofit’s strategy, but potentially helps the entire sector by creating a replicable model. 

 Demonstrate a solution that surpasses previous or current solutions to this problem. 

 Highlight a solution or program deployed within the past year. 

o Example: Move an NGO to cloud services, perhaps including Office 365, to increase 

capacity. 

o Example: Build a cutting-edge piece of technology that helps a nonprofit “do more with 

less” or solve a big problem. 

 

Eligibility: 

 Be enrolled as a Microsoft Certified Partner in any competency. 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Please provide an overview of your program and describe why you aligned your organization with 

this effort? 

 What Microsoft technologies have you employed with your Corporate Citizenship program(s)? 

How were these technologies chosen? 

 What impact did the technology have on the nonprofit organization in terms of helping it do 

more good?  Please describe in words and please quantify the impact in terms of how it made the 

nonprofit more effective or efficient in creating societal benefits.   

 Have you received third-party validation of your program? “Third party validation” refers to 

support from independent parties (such as partners, government officials, nonprofit agencies). 

Please explain.  

 Have you received media coverage of your program? Provide any examples. 

 Please provide links to any URLs, videos or images that can further support your submission. 

 

http://pinpoint.microsoft.com/en-US/GetListed
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Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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YouthSpark Citizenship  
 

The YouthSpark Citizenship Partner of the Year Award recognizes a partner that creates a unique 

technology offering, or supports a strong employee engagement program, in order to serve the needs of 

youth (ages 6 to 24). The winning partner will engage its employees to lend time and expertise in support 

of a non-profit focused on empowering young people.  Educational settings are eligible. The solution or 

program submitted for consideration should have been deployed within the past year.  

 

Examples of typical initiatives include training students for technology-based jobs in the 21st century and 

advancing science and math in schools through support of innovative solutions for students. 

 

Eligibility: 

 Be enrolled as a Microsoft Certified Partner in any competency. 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Please provide an overview of your program and describe why you aligned your organization with 

this effort? 

 Please describe the impact of your program.  How did it help empower young people to do more 

and achieve more in their lives?  Please quantify the impact in terms of the number of young 

people who were positively impacted. 

 Have you received third-party validation of your program? “Third party validation” refers to 

support from independent parties (such as partners, government officials, nonprofit agencies). 

Please explain.  

 Have you received media coverage of your program? Provide any examples. 

 Please provide links to any URLs, videos or images that can further support your submission. 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

http://pinpoint.microsoft.com/en-US/GetListed
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 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Competency Based Awards 
25 Awards 

Application Development 
 

The Application Development Partner of the Year Award recognizes exceptional innovation from an 

application development partner that furthers Microsoft's partner-driven platform vision and delivers 

exceptional customer business value. The winning nomination will demonstrate innovation, competitive 

differentiation and customer value, while showcasing the benefits of building applications on the 

Microsoft platform and leveraging the Microsoft Partner Network. 

 

Eligibility: 

• Be active in the Microsoft Application Development competency, Cloud Platform competency or 

one of the following competencies earned through the Independent Software Vendor application 

track: 

• Collaboration and Content 

• Communications 

• Enterprise Resource Planning 

• Data Analytics 

• Data Center 

• Data Platform 

• Messaging 

• Intelligent Systems 

• Application must not be a custom solution but demonstrate broad scale and market potential. 

• Have a current Microsoft Pinpoint directory listing, if applicable 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Choose one application solution and describe how it delivers innovation and business value 

to your customers. For example, how does the solution address a specific business problem 

and provide examples of the before and after solution scenarios.  Include proof points, such 

as return on investment (ROI) figures, cost reductions, increased productivity, etc. 

 

 What core Microsoft technologies were used to develop the application (include version 

numbers) and list any key features used to create competitive differentiation, such as Live 

Tiles, etc.? 

 Upload any outside references or data sources that illustrate exceptional customer experience 

with your application and/or return on investment information in reference to Question #1 

(links to published articles, case studies, videos or customer testimonials). 

 

Optional: 

http://pinpoint.microsoft.com/en-US/GetListed


Microsoft 2016 MPN Partner of the Year Awards 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Cloud Business Licensing – Guidelines Coming Soon 
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Cloud Customer Relationship Management 
 

The Cloud Customer Relationship Management Partner of the Year Award will recognize an exceptional 

partner who excels in providing their customers solutions for sales automation, marketing automation, 

social engagement or customer service.  The award is designed for Microsoft partners who have shown 

both innovation and results related to selling and delivering Microsoft Dynamics CRM cloud offerings.  

 

Eligible candidates for the award will have proven their ability to meet customer demands by: 

 Packaging intellectual property (IP) (product and/or services) to create repeatable, sustainable 

annuity streams 

 Driving scale by constructing a marketing engine optimized for web-based demand generation 

activities 

 Accelerating sales models by building a delivery model based on rapid deployment.   

 Owning the customer lifecycle through driving adoption of their solution and expansion into the 

customer. 

This award will consider the business model attributes mentioned above, customer references or case 

studies, as well as the number of Microsoft Dynamics CRM Online, Microsoft Dynamics Marketing, 

Microsoft Social Engagement and Parature seats sold leading up to May 1, 2016 as systematically 

captured through Microsoft Dynamics reporting tools. Additional consideration will go to partners who 

have transformed their business inclusive of multiple Microsoft Cloud offerings such as the sale and 

integration of Office 365 and/or Azure with the CRM solution.  Finally, consideration will go to partners 

who are have identified the Cloud Solution Provider Program as a business priority. 

 

Eligibility: 

 Be Silver or Gold in the Microsoft Cloud Customer Relationship Management Competency. 

 Solution must be built/deployed with the latest in-market versions of Microsoft Dynamics CRM 

Online, Microsoft Dynamics Marketing, Microsoft Social Engagement or Parature  

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 1 entry per partner.  No joint partner entries. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Describe your “mobile first, Cloud first” strategy 

 

 Describe your customer-facing cloud offering and how it helps you win against the 

competition. Where possible, be specific about how it is unique in the marketplace, its 

repeatability and what aspects of the Microsoft online services it takes advantage of (Microsoft 

Dynamics CRM Online, Microsoft Dynamics Marketing, Microsoft Social Engagement, Parature, 

Office 365, Intune, Azure, etc.). Describe the customer value proposed in terms of problems 

addressed, pricing and ongoing support.  

 

 Describe your web-based marketing and sales engines and how they address customers’ 

expectations and responsiveness. Describe how you have been able to increase the volume of 

leads and accelerate the sales cycle.  How are you using various media such as web based videos, 

https://pinpoint.microsoft.com/
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tutorials, case studies and social media to further educate prospects so that you limit the amount 

of engagement required to close a deal?  

 

 How have you increased repeatability into your delivery practice in an effort to meet the desires 

of customers to consume the technology as an operational expense?  How have you packaged 

offerings in fixed bid/scope format? Provide specific examples in which you have you enabled 

rapid delivery methodologies. 

 

 How are you managing your customer retention and satisfaction strategy with cloud 

customers?  Describe some of your tactics you are employing to increase customer engagement 

and the deployment of your services and offerings within the customer.   (Examples include 

attaching additional services such as O365, customer educational services, packaged IP).  In 

addition, provide evidence of customer loyalty and satisfaction quotes or testimonials from your 

customers. 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Cloud Packaged Solutions 
 

The Cloud Packaged Solutions Award honors a partner that has successfully scaled out its cloud practice 

by packaging two or more Microsoft cloud solutions (e.g. Microsoft Azure, Office 365, Enterprise Mobility 

Suite, Dynamics CRM, etc.) with their own services and solutions into a complete customer offering, 

solving an end customer challenge.  The partner must have built out a repeatable solution which targets 

new cloud customers.  The winning nomination will demonstrate innovation, competitive differentiation 

with managed services, and customer value that results in a profitable business while showcasing the 

benefits of selling and using Microsoft Cloud services. 

 

Eligibility: 

 Be a Microsoft partner AND 

 Required to have 1 of the following: 

o Cloud Platform Competency Partner 

o Cloud Productivity Competency Partner 

o Sell through the Cloud Solution Provider Program 

 Should have at least one customer case study publically available showing some success. 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Describe the specific customer scenario(s) and problem(s) solved by the solution. Please Describe. 

o Customer’s business challenge or problem. 

o Provide examples of the before and after state scenarios. 

 

 Describe the solution delivered, specifically: 

o Benefits & Business Impact of your Solution 

o Products (include version) and technologies used 

 

 Did your company partner with any other Microsoft partners in designing, developing, 

implementing, and/or integrating this solution? If yes, please describe your partnering story and 

how it benefited the customer. 

 

 Describe how using Microsoft technologies in your solution helped you win against the 

competition in a customer situation from a technical and business perspective. 

 How did your packaged solution/service help your own organization win and grow your business 

and what business transformation steps or considerations did you take to adapt to the Cloud 

opportunity?  (Examples: new roles, functions, capabilities).   

 

 Is this solution specific to one particular customer or does it have broader market potential? 

Upload or provide outside references or data sources that illustrate exceptional customer 

http://pinpoint.microsoft.com/en-US/GetListed
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experience or satisfaction (links to published articles, case studies, videos, customer testimonials, 

etc.). 

 

 Did you sell this solution through the Cloud Solution Provider Program and if so, how did this 

impact your business and your relationship with your customer? 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Cloud Productivity  
 

The Cloud Productivity Partner of the Year Award honors a partner that has seen substantial and 

sustainable growth in deploying Office 365 cloud and hybrid solutions as well as driving customer 

adoption with high impact and satisfaction. The winning nomination will demonstrate innovation, 

competitive differentiation, and customer benefits that results improved efficiency, growth or profitability 

while showcasing the value of Office 365. 

 

Eligibility: 

 Be a Microsoft partner; required to be active in the Cloud Productivity Competency  

(Silver or Gold) 

 Have a current Microsoft Pinpoint directory listing 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 What specific customer challenge(s) and problem(s) does your solution solve? Identify:  

o Customer’s business challenge or problem. 

o Quantifiable business impact of your solution (for example, increased revenue, cost 

savings, efficiency gains, improved customer satisfaction)  

o How did your solution add value to the customers’ business (pre- and post-deployment 

comparison)? 

 

 Describe the solution, including what products and technologies were used. Please provide links 

to outside references that illustrate the solution (articles, case studies, videos, testimonials, etc.).   

Describe how using Office 365 in this solution helped you win against the competition from a 

technical and business perspective. 

 

 Did you use FastTrack onboarding? If so, what were the key benefits for the customer and how 

did it help the customer or you add value-added services?  

 

 Did your company partner with other Microsoft partners in designing, developing, implementing, 

and/or integrating this solution? If yes, please describe your partnering story and how it benefited 

the customer. 

 Do you have outside references or data sources that illustrate exceptional customer experience or 

satisfaction (such as published articles, case studies, videos, or customer testimonials)? If so, 

please provide. 

 

Optional: 

https://mspartner.microsoft.com/en/us/pages/membership/cloud-productivity-competency.aspx
https://pinpoint.microsoft.com/
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As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Collaboration and Content 
 

The Collaboration and Content Partner of the Year Award will recognize an exceptional partner who excels 

in providing their customers solutions built on the SharePoint platform in one or more of the following 

areas:   

 

 Content Management solutions that increase customers’ employee productivity, simplify their 

access to information and people, maximize their ability to share and use a variety of documents, 

and enable a more efficient and effective workforce.  Typical solutions will have leveraged one or 

more of the following capabilities: OneDrive for Business, document management, records 

management, eDiscovery, content workflow, LOB connectivity, intranet portals. Other key 

considerations include leveraging collaborative solutions such as business value consulting, 

change management, architectural design, or digital asset management.  

 

 Search solutions that effectively and efficiently support complex searches and provide search 

driven experiences across disparate content sources.  Solutions should have increased either a 

customer’s revenue or employee productivity by creating engaging, search-driven experiences, 

which have helped them monetize their online assets, enhanced their employees’ productivity, 

and saved costs by using advanced search functionality, analytics, and behavior tracking for 

internal and external facing sites. 

 

Collaboration solutions that meet team and organizational collaboration and connectivity needs across 

intranets, extranets, and the Internet. Solution offerings that increased a customer’s workforce 

productivity and enabled teams to work more effectively across boundaries with partners and customers.  

Other key considerations include innovative thinking that helped solve a technical challenge or addressed 

a customer’s business needs and empowered its employees through the use of collaborative solutions. 

 

Eligibility: 

 Be active in the Microsoft Collaboration and Content competency. 

 Have a current Microsoft Pinpoint directory listing.  

 Solution was built/deployed with SharePoint 2013 or SharePoint Online.  

 All eligible partners can self-nominate their solution. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Describe the customer business opportunity your solution addresses and the realized 

value/business impact (e.g. reduced costs, efficiency gains, etc.).  Provide quantified results and 

specifics regarding customer satisfaction, with links to case studies if possible. 

 How is your solution unique in the marketplace and specifically how did you demonstrate 

innovation leveraging the SharePoint platform and other Microsoft technologies?  Is this 

solution specific to one particular customer or does it have broader market potential?   Please 

include the Microsoft technologies that were utilized and industry focus as applicable.  

https://mspartner.microsoft.com/en/us/Pages/Membership/collaboration-and-content-competency.aspx
https://pinpoint.microsoft.com/
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 Describe how using Microsoft technologies in your solution helped you win against the 

competition in a customer situation from a technical and business perspective.  Did your 

solution result in the sale of Microsoft technologies or did it use the customer’s existing 

licenses? Did your company partner with any other Microsoft partners in designing, developing, 

implementing, and/or integrating this solution? 

 What effect has your solution had on users' ability to use and benefit from content stored in 

other enterprise scale systems (such as ERP, CRM, supply chain solution, core banking solution, 

e-commerce solution, etc.)? 

 Tell us which of the following did your SharePoint solution utilize?  

o Collaboration 

o Social 

o Business Intelligence 

o Enterprise Content Management (or eDiscovery) 

o Web Content Management 

o Search 

o OneDrive for Business 

o Apps For SharePoint  

o Intranet 

o Extranet 

o Internet 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Communications  
 

The Communications Partner of the Year Award recognizes partners with a proven expertise in Microsoft 

Communications solutions for Skype for Business in Office 365. Partner nominations should highlight the 

significant impact their solutions have on delivering end-to-end Skype for Business solutions through 

greater technology innovation, deployment and support services, network assessment and adoption 

services to enhance how people communicate and collaborate using Office 365.  

The nomination is open for all Communications Competency partners across systems integration, 

hardware, devices, and applications to support customers from SMB to enterprise scale deployments. 

Successful entries should feature proof-points of how these solutions are solving customer business 

challenges, win against the competition, and enable Skype for Business for meetings and voice. 

 

Eligibility:  

• Active in the Microsoft Communications Competency and a current Microsoft Pinpoint directory 

listing 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Using a specific customer win, showcase how you are leveraging these solutions to meet the 

needs of customers with an end-to-end Skype for Business solution? Describe the benefits to the 

customer how your services, applications, or solutions are helping them meet their business goals. 

If applicable, please describe how the customer is using the new Skype for Business services in 

Office 365 (Cloud PBX, PSTN Conferencing, PSTN Calling, Skype Meeting Broadcast) as part of the 

solution. 

 

 Showcase how your services, applications, or solutions for Skype for Business helped the 

customer lower IT costs, improve user experience and increase efficiency? Support this entry with 

quantifiable results and metrics.  

 

 Showcase how leveraging Microsoft communication technologies in your solution provided a 

competitive advantage in the customer situation. What was the competitive product or solution? 

What specific benefits were you able to offer that the competition was not and advantages 

Microsoft communications solutions delivered?  
 

 How did Microsoft technologies differentiate your services, product offering, or application? How 

did the solution position Skype for Business as a differentiated solution in the market through 

enhanced features or functionality? What is the broader marketplace potential?   

 

 How are your services aligned with the Microsoft cloud strategy for communications and how 

have you transformed your business to help customers migrate into Office 365? Include examples 

of how your organization has embraced the internal deployment of Skype for Business in Office 

365 as a showcase to your customers. Additional examples of how you utilized the FastTrack 

centre and associate offerings as a go to market to drive deployment and adoption with your 

customers should be considered in your response. 

https://mspartner.microsoft.com/en/us/pages/membership/communications-competency.aspx
http://pinpoint.microsoft.com/en-US/GetListed
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Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Data Analytics  

 
The Data Analytics Partner of the Year Award recognizes a partner who has delivered an outstanding 

solution using Microsoft’s Advanced Analytics capabilities. The winning solution will have enabled 

customers with the ability to analyze any data including unstructured and streaming data to make fast, 

strategic business decisions and to predict future business. Winning solutions should take advantage of 

leading advanced analytics & big data capabilities using Microsoft’s data services including Azure services 

that are part of the Cortana Analytics Suite and/or the on premise capabilities with Microsoft R Server and 

Microsoft Analytics Platform System. 

 

Advanced Analytics solutions should focus on:   

 Big Data 

 Predictive Analytics 

 Prescriptive Analytics 

 

Eligibility:  

 Be active in the Microsoft Data Analytics competency 

 Be a part of the Cortana Analytics Red Carpet Program 

 Be the Digital Partner of Record for the workloads that fall under the Cortana Analytics Suite 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Choose one solution.  Describe the specific customer scenario(s) and problem(s) solved by the 

solution. Include your Customer’s business challenge or problem and provide examples of the 

before and after solution implementation scenarios. 

 

 Please describe the benefits & business impact of your solution and the products (include 

version) and technologies used.   

 How has basing your solution on Microsoft’s technologies helped position your organization for 

growth or transformation to adapt to the cloud?  How has it helped your win against the 

competition in a customer situation from a technical and business perspective? 

 Is this solution specific to one particular customer or does it have broader market potential? 

Upload or provide outside references or data sources that illustrate exceptional customer 

experience or satisfaction (links to published articles, case studies, videos, customer testimonials, 

etc.). 

 

Optional: 

https://mspartner.microsoft.com/en/us/pages/membership/data-analytics-competency.aspx
http://pinpoint.microsoft.com/en-US/GetListed
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As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Data Platform  
 

The Data Platform Partner of the Year Award recognizes a partner that delivers an outstanding solution 

based on the Microsoft Data Platform. The winning self-nomination will have empowered a customer with 

a solution that takes advantage of the leading capabilities of the data platform for mission critical 

applications with a focus on high availability, performance or high scale or hybrid applications using 

Microsoft’s cloud data services. The solution must use premium editions of Microsoft SQL Server 

2014/2016 in a mission-critical environment or in conjunction with Microsoft Azure SQL Database. 

Winning solutions may also highlight opportunities where you’ve upgraded customers from older 

versions or migrated them from competitive solutions. 

 

Eligibility:  

 Be Gold in Microsoft’s Data Platform competency 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Choose one solution.  Describe the specific customer scenario(s) and problem(s) solved by the 

solution. Include your Customer’s business challenge or problem and provide examples of the 

before and after solution implementation scenarios. 

 

 Please describe the benefits & business impact of your solution and the products (include 

version) and technologies used.   

 How has basing your solution on Microsoft’s technologies helped position your organization for 

growth or transformation to adapt to the cloud?  How has it helped your win against the 

competition in a customer situation from a technical and business perspective? 

 Is this solution specific to one particular customer or does it have broader market potential? 

Upload or provide outside references or data sources that illustrate exceptional customer 

experience or satisfaction (links to published articles, case studies, videos, customer testimonials, 

etc.). 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

https://mspartner.microsoft.com/en/us/pages/membership/data-analytics-competency.aspx
http://pinpoint.microsoft.com/en-US/GetListed
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 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Developer Platform  
 

The Developer Platform Partner of the Year Award recognizes a partner who excels at delivering modern 

apps by innovatively leveraging the people, process, development tools and platforms to create, or 

support the creation of great software through the connected use of Visual Studio and Azure.  Partner 

submissions should demonstrate a quantifiable impact on the customer’s business through software 

design, development, testing, ALM (application lifecycle management) and DevOps practices. Winning 

submissions could demonstrate significant changes in terms of speed, quality, deployment, uptime, 

reduction in costs or organizational roadblocks, customer satisfaction improvements or other types of 

business or development impact. 

Eligibility:  

 Microsoft Gold ALM (Application Lifecycle Management) or Cloud Platform partner 

 Have a current Microsoft Pinpoint directory listing 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

Describe your development solution, highlighting the specific business impact your solution created.  Be 

sure to include the following results in your description: 

 Describe the existing customer situation including development challenges, roadblocks, lost 

opportunities (if applicable), before providing your services and then explain the situation after 

providing your solution.  Give specific examples where possible. 

 Describe the solution and the services you provided, or your marketing and sales campaign.  

(What did you do?) 

 Provide evidence of how your solution changed and improved the customer’s software 

development. Improvements could include impact in areas of project planning and management, 

quality enablement, software testing, Dev-Ops, agile planning, agile team development, ALM 

workloads, or online services and solutions Azure as a development platform or could 

demonstrate significant changes in terms of speed, quality, deployment, uptime, reduction in 

costs or organizational roadblocks, customer satisfaction improvements or other types of 

business or development impact.   

 Please share evidence of the software development impact. 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

https://pinpoint.microsoft.com/
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 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 

 

 
  



Microsoft 2016 MPN Partner of the Year Awards 

Distributor 
 

The Distributor Partner of the Year award recognizes Distributor excellence in value-based comprehensive 

solution aggregation which enables the Reseller acquire, delight, drive usage and consumption, as well as 

grow and renew the relationship with the SMB customer!  

  

The winning award entry will demonstrate the ability to leverage the breadth of the entire Microsoft 

solution portfolio, particularly Windows Devices and Microsoft Online Services products (Office 365, 

Azure, CRM Online and EMS) to configure turnkey solutions which enable the Reseller to build and 

nurture a profitable and sustainable annuity business that provides the ultimate lifetime value to the SMB 

customer. 

  

The entry will be evaluated for:  

 Business model transformation and innovation—demonstrated by the Distributor that has taken 

the most ground-breaking approach in enabling the seamless aggregation, provisioning and 

transaction of the comprehensive solution pivoted around Microsoft Cloud services and Windows 

10 devices. 

 Solution Sales leadership—as best exemplified by joint efforts with Microsoft and an enablement 

partner at the business development level that resulted in innovative programs, products or 

solutions that has contributed significantly to Cloud transformation acceleration.  

 Organizational enhancements—that have resulted in the transformation of the Distributor’s sales 

force to position, sell and service Cloud solutions pivoted around Microsoft Cloud Services.  

 Best-in-class approaches to building and managing sophisticated and intelligent partner 

capacity—which not only enables the partner to make the first sales, but maximizes the growth 

potential of the customer engagement, and the lifetime value of the solution with the customer.  

 Creative devices programs and display of execution excellence—that have driven the sales of first- 

and third-party Windows 10 devices, including Surface, Lumia, MNA and CTE devices. 

 

Eligibility: 

 Partners eligible for this award include any Microsoft wholesale distributor with a current 

Microsoft Channel Agreement, Indirect Cloud Solution Provider (CSP),  Full Packaged Product 

(FPP), Volume Licensing, Channel Developer, Surface or Microsoft Original Equipment 

Manufacturer (OEM) Distributor Channel Agreement.  

 For consideration, Distributors should submit specific examples across the areas of innovation, 

solution sales leadership, organizational enhancements, channel capacity development and 

execution to prove best-in-class impact on mutual reseller partners. 

 Have a current Microsoft Pinpoint directory listing. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

Describe how you creatively enabled a Reseller to identify a new whitespace opportunity, cultivate and 

address this new end customer’s business problems through the aggregation of all the components 

needed for an SMB customer to fully function in a modern SMB workplace (Devices + Cloud Services + 

Value-Added Third-Party Services + Managed Services engagement). Place due emphasis on how you 

https://pinpoint.microsoft.com/
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may have aided with digital and social marketing to uncover the opportunity, how you guided and 

assisted the Reseller in the pre-sales solution configuration consulting phase, how you then help 

aggregate, deploy and manage the billing of the complete solution. Please also articulate how your 

infrastructure aided in the provisioning and billing process, as well as your role in helping the Reseller up-

sell and cross-sell into more high-value scenario for the customer. Finally, how did you enable the Reseller 

to ensure that the customer renewed their engagement and did not churn out? What kind of business 

intelligence did you use to denote the usage pattern of the customer? How did you trigger the expiration 

alert, and the ensuing renewal notification? What was your communication process and cadence? What 

were the results of your approach?  

Provide examples of how you elevated the solution aggregation acumen of your internal teams to be able 

to engage and enable this opportunity with the Reseller? How did you profile and identify this reseller? 

What sorts of programs did you leverage to advance the solution selling capability of this reseller from 

selling and activating the first to the third customer, and then moving beyond that to driving incremental 

business through engagement with 4-25 customers? How did your awareness of the hardware programs 

play role in success? What sort of hardware programs did you leverage from your OEM and Surface side 

of the business? What was the impact to Microsoft and the Distributors revenue as well as Cloud Reach, 

Cloud Mix and Net Seat Adds? 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Enterprise Mobility 
 

The Microsoft Enterprise Mobility Award honors a partner that has displayed outstanding growth in 

deploying and driving active usage of the Enterprise Mobility Suite for customers. The winning partner will 

have built a sustainable Enterprise Mobility business that offers any combination of three out of the four 

components of EMS with a customer story showcasing the integration. The winning nomination will 

demonstrate innovation, competitive differentiation, and customer value that results in a sustainable 

business while showcasing the benefits of Microsoft's Enterprise Mobility offerings in helping customers 

secure the identity, device, and documents. 

 

Enterprise Mobility Suite:  

 Microsoft Intune 

 Azure Active Directory Premium 

 Azure Rights Management Service 

 Advanced Threat Analytics    

 

Eligibility Requirements: 

• Be either a Silver/Gold Enterprise Mobility Management partner 

• Should have more than five customer having deployed EMS with active usage 

• Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Choose one solution.  Describe the specific customer scenario(s) and problem(s) solved by the 

solution. Include your Customer’s business challenge or problem and provide examples of the 

before and after solution implementation scenarios. 

 

 Please describe the benefits & business impact of your solution and the products (include 

version) and technologies used.   

 How has basing your solution on Microsoft’s technologies helped position your organization for 

growth or transformation to adapt to the cloud?  How has it helped your win against the 

competition in a customer situation from a technical and business perspective? 

 Is this solution specific to one particular customer or does it have broader market potential? 

Upload or provide outside references or data sources that illustrate exceptional customer 

experience or satisfaction (links to published articles, case studies, videos, customer testimonials, 

etc.). 

 

The following questions may help you to write the summary: 

 What was the customer business problem? 

 How did you approach solving the problem? What did you do? (e.g. business workshop, technical 

architectural design, additional ecosystem partner integration, etc.) 

http://pinpoint.microsoft.com/en-US/GetListed
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 What was the business scenario you lead with and who was your target audience within the 

customer? 

 What is the Customer(s) name and/or other pertinent customer description, such as   

o How your solution impacted your customers’ businesses (such as making them more 

competitive) and including return on investment (ROI) figures (cost reduction, increased 

productivity, etc.)? 

o What operational intelligence was gained?   

o What type of data was collected/analyzed?  

o If applicable, in what way were the data insights derived transformational for your 

customer(s)?   

o Is this solution specific to one particular customer or does it have broad market or 

industry potential?  

 What Enterprise Mobility workloads did you lead with in your pitch? 

 How did you go about developing the deployment strategy with the customer? 

 Does the customer have plans to use all the services of EMS? 

 What services did you apply to drive the customer to use the solution? 

 Which key industry verticals does your solution cater to and how do you foresee any new industry 

expansion for your business? Can the solution be applied to any other potential industries, and 

how? 

 Did your company partner with any other Microsoft partners in designing, developing, 

implementing, and/or integrating the solution?  If yes, how did your partnering story benefit your 

customer? 

What measured did you take to beat out any incumbent competitors or new competitors 

competing for the business?  

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Enterprise Resource Planning (ERP)  
 

The ERP Partner of the Year Award recognizes a partner that excels at providing innovative and unique 

sales, services, solutions, and/or support based on Microsoft Dynamics ERP – including the Dynamics AX, 

GP, NAV, or SL product lines. The successful entrant for this award will have demonstrated consistent, 

high-quality; predictable service to Microsoft Dynamics customers, helping to ensure significant business 

benefits from their Microsoft Dynamics ERP investments. The successful nominee will also demonstrate 

business leadership and success, with strong growth in new customer additions and revenue while 

maintaining and growing their existing customer base. 

 

Eligibility: 

 Be a Microsoft Dynamics ERP partner 

 Have the Microsoft Dynamics ERP competency  

 Be listed in the Microsoft Dynamics Marketplace and/or Pinpoint, if applicable 

 Have a current Microsoft Pinpoint directory listing, if applicable 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Describe how your organization is embracing the business opportunity presented by Microsoft 

Dynamics ERP, including specific business impacts for your organization (for example, revenue 

acceleration, addressable new markets, business success, and customer satisfaction).  Make 

specific reference to the depth and breadth of the Microsoft products, services, and new or 

existing cloud-based solutions within your organization. Make specific reference to how you 

specialize, for example by vertical, by customer segment, or by business process.   

 

 Give an example of a solution specific to a particular customer or customers that represents the 

ideal solution your business provides.   Explain how your organization helped your customer solve 

a business problem, win more customers, deliver better customer service, or achieve another 

business goal with Microsoft Dynamics ERP. Upload or provide outside references or data sources 

that illustrate exceptional customer experience or satisfaction (links to published articles, case 

studies, videos, customer testimonials, etc.).   

 Describe how you compete to win with your Microsoft Dynamics ERP solutions and services.   

Provide specific examples of how your offerings have been successful in winning against the 

competition from a technical and/or business perspective.    

 

 Indicate if you measure customer satisfaction and, if so, provide your customer satisfaction metric 

in relation to total points available. In addition, provide evidence of customer loyalty and 

satisfaction quotes or testimonials from your customers. 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

https://pinpoint.microsoft.com/
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Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Hosting  
 

The Hosting Partner of the Year Award recognizes a partner who demonstrates solution innovation and 

exemplary commitment to engaging with Microsoft. Nominees for this award should document how their 

company and hosted solution focus on a customer’s business challenge, either by identifying a new 

market opportunity or by using technology innovation to address customer needs. Along with 

demonstrating innovation, the submission should document how customers have seen the partner work 

closely with Microsoft. The winning nomination will show which version(s) of Microsoft product(s) the 

solution was built on, or how the partner actively promoted its solution through marketing campaigns.   

 

Hosting solutions should focus on at least one of the following:  

 Third-party hosted offerings 

 Cloud OS Network (COSN) / Azure Certified for Hybrid 

 Cloud Solution Provider Program Offerings  

 

Eligibility: 

 Be active in the Microsoft Hosting Competency. 

 Have a current Microsoft Pinpoint directory listing. 

 Profile your nominated solutions in Microsoft Pinpoint, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Provide a brief description of the hosted solution you are submitting. Please include the target 

market, customer business challenge, and key attributes of your solution, in addition to outlining 

what Microsoft product(s) were used (including version numbers).  

 Describe the customer business opportunity your solution addresses, including specific business 

impact created (for example, revenue acceleration, cost reduction, business productivity, and 

customer satisfaction).  

 Show how your solution used one or more Microsoft products to create a unique market 

offering. Indicate why you think the offer is unique and innovative in the market and what new 

market opportunities were addressed. Make specific reference to the depth and breadth of 

Microsoft products and solutions you used.    

 Describe how using Microsoft technologies in your solution helped you win against the 

competition in a customer situation from a technical and business perspective. Please provide 

references and/or outside data sources to support existing customer wins based on MS 

technologies (examples: links to published articles, case studies, videos, customer testimonials, 

etc.). 

 

Optional: 

https://mspartner.microsoft.com/en/us/pages/membership/hosting-competency-requirements-overview.aspx
http://pinpoint.microsoft.com/en-US/companies/search?fs=100096&q
http://pinpoint.microsoft.com/en-US/partnercenter
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As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Hybrid Cloud and Infrastructure Platform  
 

The Hybrid Cloud and Infrastructure Platform Partner of the Year Award recognizes a partner that has 

excelled  in delivering value to enterprise customers through Microsoft’s datacenter technologies. This 

should include server platform technology, hybrid cloud management solutions and Microsoft Azure IAAS 

Services. The featured solution supports customers towards transforming and modernizing their 

datacenter infrastructure, by delivering a solution that showcases the Microsoft on-premises and Hybrid 

cloud technologies. The customer(s) benefited from these solutions through increased speed to market, 

reduced costs, and risks, and allowing customer(s) to radically change the way they consume IT.  

The solution must have used the Windows Server 2012, Windows Server 2012 R2, Microsoft Azure (IAAS 

services) & System Center technologies. 

 

Eligibility: 

 Be active in the Microsoft Management and Virtualization Competency OR  Microsoft Server 

Platform competency (now Datacenter Competency) ;  

 Cloud Platform competency is a plus 

 Active as a Digital Partner of the Record (DPOR) is a plus 

 Current participation in Microsoft partner incentives, and various programs is a plus. 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 The solution delivered, specific customer scenario(s) and problem(s) solved by the solution, 

Customer’s business challenge or problem and examples of the before and after solution 

implementation scenarios. 

 

 The benefits & business impact of your solution   

 Your organization’s growth and transformation to adapt to Microsoft’s Hybrid cloud, how/if it 

helped you win in competitive situation from a technical and business perspective 

 Repeatability and broader market potential of the solution (if applicable). Upload or provide 

outside references or data sources that illustrate exceptional customer experience or satisfaction 

(links to published articles, case studies, videos, customer testimonials, etc.).  

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

https://partner.microsoft.com/global/program/competencies/40172112
https://partner.microsoft.com/global/program/competencies/compserverplatform
https://partner.microsoft.com/global/program/competencies/compserverplatform
https://mspartner.microsoft.com/en/us/pages/membership/datacenter-competency.aspx
https://mspartner.microsoft.com/en/us/pages/membership/cloud-platform-competency.aspx
http://pinpoint.microsoft.com/en-US/GetListed
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 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Internet of Things (IoT) 
 

The Internet of Things Partner of the Year Award recognizes a partner that has developed, designed and 

deployed Azure based Internet of Things (IoT) solutions with their Enterprise customers. An Azure IoT 

solution unlocks the potential of data from cloud connected devices and sensors. These solutions connect 

line-of-business assets and devices to capture and analyze machine generated data, helping customers 

realize greater operational intelligence, improved end-customer experiences, new business insights and 

ultimately improving business results and increasing customer value. The winning nomination will best 

demonstrate how you have solved customer requirements and accelerated adoption of Azure as part of 

an IoT solution scenario. 

 

Eligibility: 

 Be active in the Microsoft Cloud Platform Competency 

 Solutions must be based on newest Azure IoT technologies: Azure IoT Suite or IoT Hub 

 Have implemented in production an Azure based IoT solution. Early stages of commercial 

deployment projects are eligible. Proof or concept or pilot projects may be considered 

 Be able to demonstrate how your solution addresses all of the following:  

o Help customers solve and address a line-of-business scenario or business problem using 

Azure IoT Suite or IoT Hub  

o Drive business transformation, economic or financial impact for your customers 

o Improve or drive innovation in IoT scenarios such as the ability to monitor assets to 

improve efficiencies, drive operational performance to enable innovation, and use 

advanced data analytics to transform a business with new business models and revenue 

streams 

o Include named customer examples, providing key performance indicators of business 

impact as result of the solution implementation 

 Have a current Microsoft Pinpoint directory listing. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Choose one solution.  Describe the specific customer scenario(s) and problem(s) solved by the 

solution. Include your Customer’s business challenge or problem and provide examples of the 

before and after solution implementation scenarios. 

 

 Please describe the benefits & business impact of your solution and the products (include 

version) and technologies used.   

 How has basing your solution on Microsoft’s technologies helped position your organization for 

growth or transformation to adapt to the cloud?  How has it helped your win against the 

competition in a customer situation from a technical and business perspective? 

 Is this solution specific to one particular customer or does it have broader market potential? 

Upload or provide outside references or data sources that illustrate exceptional customer 

http://pinpoint.microsoft.com/en-US/GetListed
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experience or satisfaction (links to published articles, case studies, videos, customer testimonials, 

etc.). 

 

The following questions may help you to write the summary: 

 What was the customer business problem? 

 How did you approach solving the problem? What did you do? (e.g. business workshop, technical 

architectural design, additional ecosystem partner integration, etc.) 

 How your Azure IoT solution helped your customer address an IoT opportunity? What was the 

outcome for your customer? How would your customer describe the benefits? Include 

customer(s) name and/or other pertinent customer description, such as   

o How your solution impacted your customers’ businesses (such as making them more 

competitive) and including return on investment (ROI) figures (cost reduction, increased 

productivity, etc.)? 

o What operational intelligence was gained?   

o What type of data was collected/analyzed?  

o If applicable, in what way were the data insights derived transformational for your 

customer(s)?   

o Is this solution specific to one particular customer or does it have broad market or 

industry potential?  

 What Microsoft Azure services and technologies did you include in the solution, and how did you 

leverage those to support customers?  

 What industry specific devices and sensors were used in your IoT solution? What industry devices 

were deployed and what was the industry scenario? How many devices and/or sensors were 

deployed and is there opportunity for more at your customers and in what timeframe?  

 What usage scenario did your solution address? (e.g. predictive maintenance, remote monitoring, 

asset management; operational intelligence; advanced, predictive or prescriptive analytics)   

 Which key industry verticals your IoT solution was implemented in and how you foresee any new 

industry expansion for your business? Can the solution be applied to any other potential 

industries, and how? 

 Are there further business insights or improvements that are planned beyond the initial 

implementation phase? 

 Did your company partner with any other Microsoft partners in designing, developing, 

implementing, and/or integrating your IoT solution?  If yes, how did your partnering story benefit 

your customer? 

 How your IoT solution has increased your competitive advantage. Has your practice or business 

model changed as a result of the development of your IoT practice? 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 
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Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Learning 
 

The Learning Partner of the Year Award recognizes a partner who has excelled in the delivery of high 

impact training enablement solutions utilizing Microsoft Official Courseware and exam certifications. The 

winning submission will demonstrate alignment with advancing adoption and deployment of Microsoft 

technologies through training and certification.  Partners must articulate the creative ways they engaged 

as innovative and exceptional Partners in training.  

 

Eligibility:  

 Be active in the Microsoft Learning competency. 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

  

 Thinking of one innovative training enablement scenario.  Describe the specific customer 

scenario(s) and problem(s) solved by your solution. Include your Customer’s technology 

enablement challenge/problem and provide examples of the before and after solution impact. 

 

 Please describe the benefits & business impact of your innovative training scenario, the 

strategy/techniques incorporated to attain your reach and/or revenue goals and the technologies 

focused upon.  Be sure to quantify the impact.   

 How has basing your solution on Microsoft’s Official Curriculum assets helped position your 

organization for growth or transformation to adapt to the learning landscape?  How has it helped 

your organization win against the competition in a customer situation from a training enablement 

perspective? 

 Describe how your training enablement solution has broad market potential. Upload or provide 

outside references or data sources that illustrate exceptional customer experience, satisfaction or 

impact (links to published articles, case studies, videos, customer testimonials, etc.). 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

https://mspartner.microsoft.com/en/us/pages/membership/learning-competency.aspx
http://pinpoint.microsoft.com/en-US/GetListed
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 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Messaging 
 

The Messaging Partner of the Year Award recognizes a partner with proven expertise from on-premises to 

the cloud in planning, deployment, and management of Microsoft Exchange while helping customers 

lower IT costs, boost user productivity, and better manage risk with anywhere access to communications. 

Successful entries will discuss how partners are driving upgrades from legacy Exchange or migrations 

from competitive platforms to Exchange Server 2013 or Exchange Online, supported by quantifiable 

results and customer anecdotes. Entries specifically highlighting deployments of advanced Exchange 

workloads (archiving, security, and voicemail) are strongly encouraged. 

 

Eligibility:  

 Be active in the Microsoft Messaging Competency.  

 Have a current Microsoft Pinpoint directory listing, if applicable  

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 Describe the customer business challenges your organization addresses in planning, deployment, 

and management of Microsoft Exchange on-premises, in the cloud, or as a hybrid solution.   

 

 How did your delivery of Microsoft Exchange or Microsoft Exchange Online help customers lower 

IT costs, boost user productivity, better manage risk, and provide anywhere access? Support your 

case with quantifiable results. Provide outside references or data sources that give evidence of 

exceptional customer experience or satisfaction (links to published articles, case studies, videos, 

customer testimonials, etc.).  

 

 If applicable to the deployment(s) discussed in questions 1 and 2, share how your deployments of 

advanced Exchange workloads (archiving, voice mail, or security) serve to drive upgrade 

opportunities beyond email server deployment and configuration.  

 

 Describe how using Microsoft technologies in your solution helped you win against the 

competition (Google, IBM, or Zimbra) in a customer situation. What specific benefits were you 

able to offer that the competition was not? Cite any specific customer win examples you may 

have.  

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

https://mspartner.microsoft.com/en/us/Pages/Membership/messaging-competency.aspx
http://pinpoint.microsoft.com/en-US/partnercenter
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Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Microsoft Azure Certified for Hybrid Cloud 
 

The Microsoft Azure Certified for Hybrid Cloud Partner of the Year Award recognizes a partner that has 

excelled  in delivering value to customers through Microsoft Cloud Platform solutions. This should include, 

hybrid cloud management solutions and Microsoft Azure Services. The featured solution supports 

customers towards transforming and modernizing their datacenter and application infrastructure, by 

delivering a solution that showcases the Microsoft Hybrid cloud technologies. The customer(s) benefited 

from these solutions through increased speed to market, reduced costs, and risks, and allowing 

customer(s) to radically change the way they consume IT.  

 

The solution must have used Microsoft Azure, Windows Server 2012 R2 

 

Eligibility: 

 Be active in the Microsoft Cloud Solution Provider Program (CSP) 

 Cloud Platform competency is a plus 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 The solution delivered, specific customer scenario(s) and problem(s) solved by the solution, 

Customer’s business challenge or problem and examples of the before and after solution 

implementation scenarios. 

 

 The benefits & business impact of your solution   

 Your organization’s growth and transformation to adapt to Microsoft’s Hybrid cloud, how/if it 

helped you win in competitive situation from a technical and business perspective 

 Repeatability and broader market potential of the solution (if applicable). Upload or provide 

outside references or data sources that illustrate exceptional customer experience or satisfaction 

(links to published articles, case studies, videos, customer testimonials, etc.).   

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

https://mspartner.microsoft.com/en/us/pages/membership/cloud-platform-competency.aspx
http://pinpoint.microsoft.com/en-US/GetListed


Microsoft 2016 MPN Partner of the Year Awards 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Microsoft Azure Certified ISV Solution 
 

The Microsoft Azure Certified ISV Solution Partner of the Year Award recognizes a partner that has 

successfully scaled out its certified solution running on Microsoft Azure. The winning nomination will 

demonstrate growth for its certified solution and customer value while showcasing the benefits of using 

Microsoft Azure. It will also provide measurable results that were obtained, along with appropriate 

supporting customer evidence documentation. 

 

Eligibility: 

 Should have at least one solution that has completed Microsoft Azure Certification 

 Should be able to showcase solution growth by using Microsoft Azure Services or Microsoft Azure 

Marketplace in terms of revenue 

 Should drive Azure consumption of at least $25,000 USD per year – trailing 12 months (either 

customer or partner) 

 In addition to above, the ISV should qualify for at least ONE of the below: 

o Should have at least one certified solution in the Azure marketplace being sold for 

revenue (not BYOL) 

o Should have at least one ISV solution that has integrated with any one of the following 

Azure Services: Power BI, Azure Active Directory, Cortana Analytics Suite, Logic Apps and 

Intune (Mobile Application Management) 

 Preference to ISVs integrated with multiple Microsoft Azure Services and has multiple solutions 

certified 

 Have a current Microsoft Pinpoint directory listing. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 Describe your solution(s) that has completed Microsoft Azure Certification. 

o Include certified solution that is published on the marketplace and being sold for revenue 

(not BYOL)  

o Include certified solution integrated with any one of the following Azure Services: Power 

BI, Azure Active Directory, Cortana Analytics Suite, Logic Apps and Intune (Mobile 

Application Management) 

 Describe how your certified solution(s) showcased growth by using Microsoft Azure marketplace 

or Azure Services  

o Include supporting revenue data (specific to certified solution on Microsoft Azure) 

o Include supporting customer evidences 

 Provide outside references or data sources that illustrate exceptional customer experience or 

satisfaction (links to published articles, case studies, videos, customer testimonials, etc.). 

 

 What is your Azure consumption in the Microsoft Azure Marketplace in USD per year - trailing 12 

months (either customer or partner)?  

http://pinpoint.microsoft.com/en-US/companies/search?fs=100096&q
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 Describe if your certified solution is integrated with any other Microsoft Azure 

services/Technologies and how this has helped you position for growth or transformation to 

adapt to the cloud? 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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OEM – Guidelines Coming Soon  
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Project and Portfolio Management 
 

The Project and Portfolio Management (PPM) Partner of the Year Award recognizes a certified PPM 

partner that has excelled in driving scale with Office 365 PPM*, helped customers realize business benefits 

and/or developed innovative cloud solution(s) in this space. 

The winning submission will showcase in detail outstanding partner contribution in one or more of the 

excellence areas mentioned above, backed by relevant customer testimonials, public case studies, solution 

data-sheets/screenshots/videos etc. 

Partners can include multiple implementations, success stories and technology innovations under a single 

submission for the Partner of the Year Award.  

 

*Office 365 PPM comprises of Project Online, Project Lite and Project Pro for Office 365. 

This year partners should only include implementations and solutions that are based on Office 365 PPM. 

Submissions based on Project Server and/or Project desktop on-premises will not be reviewed. 

 

Eligibility: 

 Required: Be currently active in the Microsoft Partner Network and have attained either a Silver or 

Gold Project and Portfolio Management Competency. 

 Required: have at least one public facing Customer Case Study, preferably on the success story 

you are submitting for the 2016 Project and Portfolio Management Partner of the Year Award. 

 Recommended: have a current Microsoft Pinpoint directory listing. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 Go big with Office 365 PPM - Showcase Office 365 PPM implementation(s) led by your 

company and provide following information:  

a. Details of the customer organization - company name, geography, industry and what the 

company does. 

b. Current status and scale of the implementation in terms of number of users, global reach 

etc.  If possible, pls. specify the number of project managers, team members and 

executives that are actively and frequently using the solution. 

c. Customer scenario(s) and how Office 365 PPM met their needs.  

d. If this implementation is a competitive win, how were you able to sell Office 365 PPM into 

an account that was considering (or using) an alternate platform, and what specific 

benefits were you able to offer that the competition was not? 

 

https://mspartner.microsoft.com/en/us/Pages/Membership/project-portfolio-management-competency.aspx
http://pinpoint.microsoft.com/en-US/GetListed
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 Drive customer satisfaction and value realization - Describe the customer’s business 

challenge(s) and the business benefits you helped them realize with Office 365 PPM. Provide 

customer testimonials and/or metrics to showcase the business impact.  Please explain how you 

were able to accelerate the realization of value by the customer and usage of Office 365 PPM. 

 Innovate – Describe an outstanding innovation your company has developed on top of Office 

365 PPM either using the add-in model or by integrating with line of business (LOB) systems. 

Explain how your solution enhances customer satisfaction, accelerates end user adoption and/or 

value realization by the customer.  Provide details of the technologies you used, including other 

Microsoft technologies (if any) you leveraged. 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Small & Midmarket Cloud Solutions 
 

The Small & Midmarket Cloud Solutions Partner of the Year Award recognizes partner excellence in 

building a scalable, innovative & best in class Microsoft cloud services practice focused on Small & 

Midmarket businesses (SMB). This award is limited to partners that have over 25 new customers since July 

2015 and who have sold +2 cloud services (At least two of the following; O365, Azure, EMS and CRMOL). 

 

The winning award entry will demonstrate expertise and proven capability in meeting small and 

midmarket customer needs with Microsoft Cloud services at scale. The entry will be evaluated for: 

 Sales proficiency in Microsoft Cloud Services - SMB Cloud revenue, new customer acquisition and 

selling +2 cloud services in last 12 months at the time of submission 

 Innovation in sales and marketing processes to drive customer acquisition, upsell and multi-service 

x-sell at scale 

 Building customer lifetime value approach; Defined customer solution that integrates MSFT cloud 

services but goes beyond to include any mix of partner services, outsourcing offer etc. Demonstrate 

there is an entry level offer with upsell process to full solution 

  

This award will additionally consider business model innovations as well as the success in business 

transformation to optimize for Cloud first sales motion. 

 

Eligibility: 

 Acquired +25 new cloud customers in the last 12 months and sold a minimum of 2 cloud services   

 Have a current Microsoft Pinpoint directory listing, if applicable  

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 What business processes, sales model, and marketing approach have you implemented that will 

build a business that can scale customer acquisition, upsell and cross-sell of cloud services?  

 

 How have you built a customer cloud services offering that differentiates you from the 

competition? 

 

 How has your business built in a post-sales customer engagement approach to ensure 

deployment, drive user adoption of the services sold, reduce churn and maximize customer life 

time value? Talk about your key learning and insights and how it has changed the way you 

operate your business. 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

http://pinpoint.microsoft.com/en-US/partnercenter
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 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Software Asset Management (SAM)  
 

The Software Asset Management (SAM) Partner of the Year Award recognizes a partner that has delivered 

a consistent and comprehensive SAM solution with a focus on cloud, including, proactive assistance that 

enables customers to adopt and implement SAM best practices across their organization. Each submission 

would include a detailed description of the SAM engagement that resulted in cloud adoption, positive 

customer satisfaction, and showcases examples with long-term SAM benefits for customers. 

 

Eligibility: 

 Be active in the Microsoft SAM Competency 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Describe the specific customer scenario(s) and problem(s) solved by the SAM Engagement by 

providing the following: 

o Type of engagement and scope of the services provided including tools and technologies 

used, and any integration with other Microsoft products 

o Cloud adoption, license optimization, process improvements and measurable benefits 

o Describe how your organization overcame customer objections or misperceptions of SAM 

engagements  

 Describe the benefits & business impact of your services that resulted in additional service 

opportunities resulting from the SAM engagement. How did it accelerate your SAM business and 

affect engagement execution? 

 Describe how your organizations SAM services helped position itself for growth or transformation 

to adapt to the cloud?  Has it helped you win against the competition in a customer situation 

from a technical and business perspective? Please provide specifics. 

 Is your organization active in other MPN competencies? How do those additional competencies 

help or enable your company with delivering SAM engagements? Be as detailed as possible. 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

https://mspartner.microsoft.com/en/us/pages/licensing/software-asset-management.aspx#SAMIncentives
http://pinpoint.microsoft.com/en-US/GetListed
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Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Windows and Devices Deployment  
 

The Windows and Devices Deployment Partner of the Year Award recognizes a partner serving enterprise 

and midmarket customers, with proven expertise in helping them modernize their devices. This includes 

adopting tablets and smartphones, upgrading to the latest Windows platform and deploying the 

necessary technology to provide users with a truly mobile workstyle. Partners looking to win this award 

would have delivered true business value to customers, by helping them simplify their processes, improve 

their management and deploy new device types. Partners self-nominating for this award should have 

successfully deployed Windows 10, Windows Phone 10, Windows Internet Explorer 11 or Microsoft Edge, 

and solutions may optionally highlight other supporting technologies such as Microsoft Desktop 

Optimization Pack (MDOP), Microsoft System Center, Windows Server, Windows Intune and/or other 

components of the Enterprise Management Suite and Desktop Virtualization technologies. 

 

Eligibility: 

 Achieve at least a Silver level in the Microsoft Windows and Devices or Devices and Deployment 

competency, with a current Microsoft Pinpoint directory listing. 

 Must have deployed Windows 10 and/or Windows Phone 10 either through new devices or OS 

upgrades. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Clearly describe the customer’s pain point / issue / opportunity that you addressed. Include 

specific details about the impact of the issue/opportunity to the customer, including number of 

users impacted, revenue, costs, satisfaction, brand, etc. 

 Describe how your solution addressed the issue / opportunity above, including specific business 

impact created (for example, revenue acceleration, cost reduction, business productivity, and 

customer satisfaction). Make specific reference to the depth and breadth of the Microsoft stack of 

solutions and optionally any features specific to Windows 10/Windows Phone 10 that were used. 

 How has basing your solution on Windows 10, Windows Phone 10, Windows Internet Explorer 11 

or Microsoft Edge helped position your organization for growth?  How has it helped your win 

against the competition in a customer situation from a technical and business perspective? 

 Is this solution specific to one particular customer or does it have broader market potential? 

Upload or provide outside references or data sources that illustrate exceptional customer 

experience or satisfaction (links to published articles, case studies, videos, customer testimonials, 

etc.). 

 How did you measure customer satisfaction with this solution and what were the results? 

 

Optional: 

http://pinpoint.microsoft.com/
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As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 

 

 
  



Microsoft 2016 MPN Partner of the Year Awards 

Country Partner of the Year Award 
1 Award for Each Participating Country 

Country Partner of the Year 
 

The Microsoft 2016 Country Partner of the Year Award recognizes partners at the country level that have 

had substantial growth in their customer base and/or revenue by driving customer impact and satisfaction 

with Microsoft Cloud offerings.  Partners nominated for this award should demonstrate effective 

engagement with their local Microsoft office and demonstrate innovation, competitive differentiation, and 

customer value that results in a profitable business that showcases the benefits of using Microsoft Cloud 

services. 

 

Eligibility: 

 Enrollment in the Microsoft Partners Network, in any of the Cloud competency programs, at the 

Gold level. Cloud Competencies included are:  Cloud Productivity; Cloud Platform, Enterprise 

Mobility Management, Small Mid-Market Solutions Competency and Cloud Customer Relationship 

Management.  

 Have a current Microsoft Pinpoint directory listing, if applicable 

 Service or solution to have been delivered using a Microsoft technology released within the last 

24 months. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Describe how your solution used one or more current Microsoft products to create a unique 

market offering. Show how the solution is unique and innovative by discussing: 

o The business problem and opportunity your service or solution addressed. 

o The size of the customer’s business problem/opportunity. 

o Your marketplace differentiation against other, competing services or solutions (provide 

links to awards won, press articles, analyst reports, etc.). 

 

 Provide quantitative metrics measuring the positive business impact from your service or solution 

(for example, return on investment (ROI), decreased costs, increased productivity, financial impact, 

growth). 

 

 Provide an example of a successful engagement with the local Microsoft office. Include a 

description of the motive for the engagement, steps taken to engage the local Microsoft office, 

and the successful outcome (customer win, technology adoption, etc.). Include examples of the 

type of Microsoft personnel on the engagement. 

 

 Describe how using current Microsoft technologies in your service or solution helped you win 

against the competition in a customer situation. 

 

https://partner.microsoft.com/global/40011230
http://pinpoint.microsoft.com/en-US/GetListed
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 Provide outside references or data sources that give evidence of exceptional customer experience 

or satisfaction (links to published articles, benchmarks, case studies, videos, white papers, 

customer testimonials, etc.). 

 

 Briefly describe the number of customers for which you’ve implemented this specific service or 

solution. 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

 Position yourself as close to the camera as possible to record good audio and still get a framed 

shot that includes your head and shoulders. Try to ensure there is sufficient lighting, either 

coming from in front of you or slightly from the side of you. 
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Public Sector Awards 
5 Awards 

Public Sector:  Microsoft CityNext 
 

 

The Microsoft CityNext Partner of the Year Award recognizes partners whose solutions, built on or with 

Microsoft technology, can address the most pressing challenges for cities and empower more sustainable, 

prosperous, and economically competitive cities. 

 

Cloud services, mobile devices, collaboration, social media and big data creates breakthrough 

opportunities for partners to help cities address their big challenges and spur economic growth. Fully 

harnessing the possibilities of the new era requires not just innovation for innovation’s sake, but 

innovation that truly enables people – city leaders, city employees, businesses and citizens – to shape the 

future of their city.  

 

The Microsoft platform provides a connected foundation for cities to build on, utilizing your solutions and 

apps across eight core Microsoft CityNext functional solution areas.  

 

The successful submission for this award will demonstrate industry knowledge and expertise delivering 

consistent, high-quality, predictable services or solutions to Cities, which provide benefit through software 

innovation. Successful entrants will also demonstrate business leadership and success through strong 

growth in new customer additions, revenue growth, and/or innovative partnerships to drive end-to-end 

solutions. 

 

Eligibility: 

 Partners will need to have enrolled in the Microsoft CityNext initiative by May 15th in order to be 

eligible. If not already enrolled, please contact: cnxtptnr@microsoft.com.   

 Enrollment in the Microsoft Partner Network with a silver or gold competency within 12 months 

from enrollment.  

 Have a current Microsoft Pinpoint directory listing 

 Have at least one (1) city-related customer story, showcasing use of Microsoft technology at time 

of registration, and a second within 12 months after registration.  

 Complete a solutions map showing where your solutions are implemented by country. 

 Service or solution to have been delivered using a Microsoft technology released within the last 

24 months. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Choose one solution.  Describe the specific customer scenario(s) and problem(s) solved by the 

solution. Include your Customer’s business challenge or problem and provide examples of the 

before and after solution implementation scenarios. Carefully describe the benefits & civic impact 

of your solution and the products (include version) and technologies used.   

http://www.microsoft.com/citynext
https://mspartner.microsoft.com/en/us/Pages/Solutions/CityNext.aspx
mailto:cnxtptnr@microsoft.com
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 Which of the eight CityNext Functional Solution Areas and which CityNext scenario(s) does your 

solution address? How did Microsoft CityNext help you win the deal or position you against 

competitors?  

 How has Microsoft’s technologies helped position your organization for growth or transformation 

to adapt to the cloud?  How has it helped your win against the competition in a customer 

situation from a technical and business perspective? Does your solution support the latest 

releases of Microsoft products?  If applicable, describe how your solution uses Cloud (Azure, 

Office 365, Dynamics CRM Online, Private Cloud), Mobility (Tablets, Surface or Windows Phone), 

or other current Microsoft technology to solve customer pain points.  

 Is this solution specific to one particular customer or does it have broader market potential? What 

are your plans for repetitive sales of the solution? Upload or provide outside references or data 

sources that illustrate exceptional customer experience or satisfaction (links to published articles, 

case studies, videos, customer testimonials, etc.). 
 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

Position yourself as close to the camera as possible to record good audio and still get a framed shot that 

includes your head and shoulders. Try to ensure there is sufficient lighting, either coming from in front of 

you or slightly from the side of you. 
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Public Sector:  Education 
 

The Public Sector, Education Partner of the Year Award recognizes a partner organization that excels at 

providing innovative and unique services or solutions based on Microsoft technologies to education 

customers.     

 

Recognizing that all partners play a role in driving a vibrant and profitable partner ecosystem, we are 

particularly interested in making sure that services organizations and transaction partners have an 

opportunity to stake their claim at being the Partner of the Year.   

 

The successful submission for this award will demonstrate industry knowledge and expertise, as well as 

consistent, high-quality, predictable service or solutions to education customers. Successful entrants will 

also demonstrate business leadership and success through strong growth in new customer additions and 

revenue by leveraging Microsoft technology such as Windows 8.1 UI Apps and/or Windows 10 Universal 

apps, Office 365 for Education, Exchange Online, and Windows Azure in addition to the Windows Phone 

platform.  

 

Partners applying for this award should demonstrate effective engagement with Microsoft by taking 

advantage of the Microsoft Partner Network to develop, create demand for, and sell their software 

solutions, apps, or services. 

 

Eligibility: 

 Have a current Microsoft Pinpoint directory listing, desirable is also a case study or reference story 

about the solution, work or services provided. 

  

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Describe how the use of Microsoft technologies in your solution or service enabled innovation 

from a technical and business perspective for your education customers. 

 

 Is your solution or service specific to one particular education customer, or does it have broad 

market potential/adoption?  

o Upload or provide outside references or data sources that illustrate exceptional customer 

experience or satisfaction (links to published articles, case studies, videos, customer 

testimonials, etc.). 

 

 Indicate which—and how—Microsoft technologies are leveraged by your solution or services:   

o Office 365  

 indicate if your solution authenticates with Azure AD, if your company has built 

Office 365 Apps, and/or if your solution integrates with other Office 365 services 

(Azure AD, Exchange, OneDrive for Business, Web Apps)  

 indicate if your service enables usage/deployment of Azure AD and/or other Office 

365 services 

 Windows 10.0 Native Application or Windows Phone 10 

 SQL Server, Windows Server, Dynamics CRM or ERP (specify on premises or Azure), InTune, EMS, 

and/or PowerBI.  

http://pinpoint.microsoft.com/en-US/GetListed
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 Utilizing Business of Schools and IoT examples using MS technologies 

o Other Microsoft technologies.      

 

 Describe how your use of these technologies addressed your education customers’ needs.  Please 

also provide details about how your solution or service increased usage of Microsoft’s 

platforms/technologies.  

 

 Describe the problem your solution/service solved for customer(s). If possible, identify the impact 

on the customer's pain points, contrast before and after scenarios, and provide metrics on 

benefits received by the customer. 

o Please provide 2 customer references 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

Position yourself as close to the camera as possible to record good audio and still get a framed shot that 

includes your head and shoulders. Try to ensure there is sufficient lighting, either coming from in front of 

you or slightly from the side of you.  
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Public Sector: Government 
 

The Public Sector: Government Partner of the Year Award recognizes a partner whose solutions are a 

strong reflection of Microsoft’s cloud-first, mobile-first vision.  The partner excels at providing innovative 

and unique products, solutions, or services to Government customers, including Central, Regional and 

Local Governments.  

 

The successful applicant for this award will demonstrate industry knowledge and expertise, as well as 

consistent, high-quality, predictable service and/or solutions to Government customers.  Successful 

entrants will also demonstrate business leadership and success through strong growth in new customer 

additions and revenue. Partners applying for this award should demonstrate effective engagement with 

Microsoft by using the Microsoft Partner Network to develop, create demand for, and sell their software 

solutions or services. 

 

Eligibility: 

 Have a current Microsoft Pinpoint directory listing 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Describe the problem(s) your solution(s) solves for government customers.  

 Include the impact that your solution/services have on a) Driving Economic Growth, b) Fostering 

Social Inclusion, c) Enabling Environmental Sustainability and/or d) Improving Governance 

 Outline the specific benefits of your solution to the government leaders, government workers, 

and citizens that use it. 

 Upload or provide outside references or data sources (published articles, case studies, videos, 

customer testimonials, etc.) that illustrate exceptional customer experience or satisfaction. 

 How has basing your solution on Microsoft’s technologies helped position your organization for 

growth or transformation to adapt to the cloud?  How has it helped your win against the 

competition in a customer situation from a technical and business perspective? 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

http://pinpoint.microsoft.com/en-US/GetListed
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TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

Position yourself as close to the camera as possible to record good audio and still get a framed shot that 

includes your head and shoulders. Try to ensure there is sufficient lighting, either coming from in front of 

you or slightly from the side of you. 
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Public Sector: Health 
 

The Public Sector:  Health Partner of the Year Award recognizes a partner whose solutions demonstrate 

Microsoft’s cloud-first, mobile first vision to health industry customers, specifically those in the Healthcare 

Provider, Health Payer, or Public Health and Human Services verticals.  

 

The successful submission for this award will demonstrate industry knowledge and expertise delivering 

consistent, high-quality, predictable, and repeatable services or solutions to health industry customers 

that improve people's health and lives through software innovation.  Successful entrants will also 

demonstrate business leadership and success through strong growth in new customer additions, cloud 

adoption and usage, revenue growth, and/or innovative partnerships to drive end-to-end solutions. 

 

Eligibility:      

 Have a current Microsoft Pinpoint directory listing.    

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Describe the customer opportunity or problem that your solution addresses, including specific 

business impact (for example, clinical quality improvement, improved operational performance, 

improved access to services).     

 

 Does the solution have broad market potential or is it specific to one particular customer? How 

many customers are using the solution today?   Please provide any references or links to sources 

that illustrate exceptional customer experience or satisfaction.   Please provide two customer 

references. 

 Describe how your solution focuses on one or more of the following customer information 

technology priorities using Microsoft technologies; Cloud Computing (Public, Private, Hybrid), 

Productivity & Collaboration Technologies, Business Intelligence/Analytics, Mobility. 

 Please outline what Microsoft technologies are used in your solution.  Describe how these 

technologies have helped you win against the competition. 

 Did your company partner with any other Microsoft partners in designing, developing, 

implementing, and/or integrating this solution?  If yes, please describe your partnering story and 

benefit to the customer. 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

http://pinpoint.microsoft.com/en-US/GetListed
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 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

Position yourself as close to the camera as possible to record good audio and still get a framed shot that 

includes your head and shoulders. Try to ensure there is sufficient lighting, either coming from in front of 

you or slightly from the side of you. 
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Public Sector: Public Safety, and National Security – Guidelines Coming Soon  
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Other Awards 
4 Awards 

Microsoft Dynamics Industry  
 

The Microsoft Dynamics Industry Partner of the Year Award recognizes a partner that excels in providing 

innovative and unique solutions based on Microsoft Dynamics to customers in a specific industry 

(examples: manufacturing, distribution, retail, professional services, public sector, and financial services). In 

reality, the winning partners commonly describe solutions that are specific to a specific vertical inside of 

an industry – for example, food & beverage inside the manufacturing industry. The winning award 

submission will demonstrate industry knowledge and expertise about the specific vertical being served, as 

well as consistent, high-quality, predictable service to Microsoft Dynamics customers. Successful entrants 

will also demonstrate business leadership and success through strong growth in new customer additions 

and revenue. 

 

Dynamics Industry solutions should focus on:  

 Additional intellectual property (software) that is integrated with Dynamics and provides 

functionality that is specific to the needs of a particular vertical 

  Other vertically-specific value, such as business process optimization, key KPIs delivered through 

portals, dashboards and reporting and strategic guidance specific to the vertical 

 

Eligibility: 

 Be active in at least one of the Microsoft Dynamics Competencies: 

o Customer Relationship Management 

o Enterprise Resource Planning  

o Cloud Customer Relationship Management 

 Be listed in the Microsoft Dynamics Marketplace, if applicable 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Describe how your organization is embracing the vertical business opportunity presented by 

Microsoft Dynamics ERP and/or CRM, including specific business impacts for your organization 

(for example, revenue acceleration, addressable new markets, business success).   

 

 Describe the solutions(s) you provide.  Please describe how your solution solves the specific 

business needs of customers within your industry and related vertical, what is innovative or 

unique, what makes your solution more compelling than other vertical solutions customers might 

consider.  (Please note, “Solution” can refer to a product of services offerings such as consulting 

services and need not include additional software.) 

 Does your solution include software developed by you or another partner? If yes, was it built to 

serve the needs of an individual customer, or multiple customers in these verticals (custom code 

or packaged intellectual property)?  Please list the verticals your solution serves within the 

https://mspartner.microsoft.com/en/us/pages/membership/customer-relationship-management-competency.aspx
https://mspartner.microsoft.com/en/us/pages/membership/enterprise-resource-planning-competency.aspx
https://mspartner.microsoft.com/en/us/pages/membership/cloud-customer-relationship-management-competency.aspx
http://dynamics.pinpoint.microsoft.com/en-US/Default.aspx
http://pinpoint.microsoft.com/en-US/GetListed
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industry and the specific Microsoft Dynamics products (AX, GP, NAV, SL, CRM, RMS, C5) you use 

to serve your market.  

 

 Provide specific examples of how your customers have received superior return on investment by 

implementing your solution, including metrics of specific operational improvements that are 

unique or specific to the customers’ vertical requirements.  Please upload or provide outside 

references or data sources that illustrate exceptional customer experience or satisfaction (links to 

published articles, case studies, videos, customer testimonials, etc.). 

 

 Indicate if you measure customer satisfaction and, if so, provide your customer satisfaction metric 

in relation to total points available. In addition, provide evidence of customer loyalty and 

satisfaction quotes or testimonials from your customers.  

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

Position yourself as close to the camera as possible to record good audio and still get a framed shot that 

includes your head and shoulders. Try to ensure there is sufficient lighting, either coming from in front of 

you or slightly from the side of you.  
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Modern Marketing 
 

The Modern Marketing Partner of the Year Award recognizes a partner who is using modern/digital 

marketing practices to acquire, convert and retain customers. The winning partner will be able to 

articulate how modern marketing practices have helped to grow their business in terms of revenue and 

profitability. The winning nominee should discuss innovative marketing that emphasizes their unique 

value in the market, and sets them apart from competitors. Nominees should discuss how digital 

marketing helped them to more effectively and efficiently reach prospects and convert them to loyal, 

repeat customers. Please include KPIs around customer growth, customer marketing ROI and/or customer 

retention metrics. 

 

Eligibility: 

 Have a current, quality profile in Pinpoint, complete with at least three current customer reviews. 

www.pinpoint.microsoft.com.  

 Optimized website with active social community (please provide URL). Active community means 

regular contributions from the company on blogs or social media channels (at least one per 

week). 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 Provide an overview of your company value proposition, including verticals and industries and 

market positioning relative to close competitors. Describe the customer business opportunity 

your solution addresses, including specific business impact like revenue acceleration, cost 

reduction, business productivity and customer satisfaction.  

 

 Please describe the core tenants of your marketing plan, what lead generation activities/tactics 

are the most used and contribute most to overall leads. 

 Please describe a marketing campaign you’ve run and how you use marketing content and tools 

(websites, landing pages, email, social media, tele, automation as examples) to respond to 

prospects and customers as they explore, evaluate, purchase, expand, renew and advocate your 

company. See customer journey map here.  

 For the campaign example used above, provide an overview of ROI on each marketing channel 

used and overall ROI on marketing efforts when measuring return on investment. 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

 Welcome to Toronto 

 Welcome to WPC 

http://www.pinpoint.microsoft.com/
http://smartpartnermarketing.microsoft.com/customer-journey
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 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

Position yourself as close to the camera as possible to record good audio and still get a framed shot that 

includes your head and shoulders. Try to ensure there is sufficient lighting, either coming from in front of 

you or slightly from the side of you. 
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Open Source on Azure 
 

The Open Source on Azure Partner of the Year Award will recognize an exceptional partner who excels in 

delivering outstanding open source based solutions on the Microsoft Azure cloud platform. They will have 

successfully met customer interoperability needs, using at least one significant, globally recognized open 

source project in combination with Microsoft Azure. The winner will demonstrate innovation, competitive 

differentiation, and customer value that results in a profitable business while showcasing the benefits of 

using Microsoft Azure services alongside open source software. 

 

Eligibility: 

 Member of the Microsoft Partner Network.  

 Should have at least one customer case study publically available, illustrating success of the open 

source solution on Azure. 

 Have a current Microsoft Pinpoint directory listing, if applicable. 

 

Executive Summary Questions:  Please provide one (1) executive summary to include and address all of 

the specific points below.  You may upload up to three (3) supporting documents and a supporting URL 

link to support your solution entry executive summary.  7,000-character limit (includes spaces). 

 

 What specific customer challenge(s) and problem(s) does your solution solve using Azure and 

OSS? Identify: 

 Customer’s business challenge or problem. 

 What are the key benefits and business impact (e.g. $ savings/revenue growth) of your 

solution/service to customers? 

 Why did the customer choose Azure for their OSS solution (business and technical 

perspective)? 

 What Microsoft and open source technologies did you include in your solution (note: Microsoft 

Azure should be one of the Microsoft technologies for this award) and how they helped you win 

against the competition. 

 Did your company partner with any other Microsoft partners in designing, developing, 

implementing, and/or integrating this solution? If yes, please describe your partnering story and 

how it benefited the customer. 

 Do you have outside references or data sources that illustrate exceptional customer experience or 

satisfaction (such as published articles, case studies, videos, or customer testimonials)? If so, 

please provide. 

 Do you actively participate in open source associations and/or contribute to open source 

communities? If so, please provide details (such as event sponsorships, GitHub accounts showing 

contributions, etc.) 

 

Optional: 

As part of the Awards Submission process, we are requesting each partner include the following in a short 

video clip/s (video guidelines below).  Every company/partner who submits may be featured in a video 

during our keynotes.   

Here’s what we need: 

In your native language, please video record the following: 

First and Last Name, Company Name and location (country only)  

https://mspartner.microsoft.com/en/us/Pages/Membership/core-benefits.aspx
http://pinpoint.microsoft.com/en-US/GetListed
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 Welcome to Toronto 

 Welcome to WPC 

 Good morning 

 Hello 

Please choose one of the below topics below and give us a 10-15 second comment about one of 

the following: 

 What are you doing to grow your business in a mobile first, cloud-first world? 

 What are you doing to grow your relationship with Microsoft? 

 How does being a Microsoft Partner benefit your customers? 

TIPS:  To video record yourself please try to find: 

 A quiet location 

 A neutral backdrop 

Position yourself as close to the camera as possible to record good audio and still get a framed shot that 

includes your head and shoulders. Try to ensure there is sufficient lighting, either coming from in front of 

you or slightly from the side of you. 
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