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1
HOW DO YOU ENGAGE CUSTOMERS ACROSS MULTIPLE CHANNELS?

Customers expect to move seamlessly between physical and digital channels, 

bringing their loyalty benefits, shopping cart, and wish list with them

73%
of customers use 

multiple channels 

during a shopping 

journey1

You need a unified commerce platform to: 

• Track cross-channel customer activity in a unified profile

• Keep branding, promotions, and product information 

consistent across channels

• Elevate your brand with frictionless, personalized 

omni-channel experiences

2
HOW DO YOU PREVENT OUT OF STOCKS?

You need to optimize product portfolios to drive increased sales, but 

disconnected legacy systems make it difficult analyze product sales performance 

in real-time, much less predict it with a high degree of confidence

$130B 
is the annual loss 

from out of stock in 

North America2You need an inventory management solution to:

• Leverage cross-channel analytics and intelligent 

forecasting to deliver the right stock at the right time

• Centralize fulfillment across channels to optimize supply 

chain efficiency
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3
HOWDO YOU DIFFERENTIATE YOUR CUSTOMER EXPERIENCE WHEN

SHOPPERS HAVE ACCESS TO EVERYTHING AT ALL TIMES?

Connected customers research and compare products extensively before buying

61%
of store managers 

believe shoppers are 

better connected to 

product info than in-

store associates3

You need a modern point of sale to:

• Arm employees with a 360-degree view of product and 

customer information to enable exceptional, 

personalized service

• Access intelligent product recommendations 

generated by machine learning
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